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PAINESVILLE NURSERIES 


----- FRUIT TREES 


Small Fruits 
DECIDUOUS TREES 
EVERGREEN TREES 


SHRUBS 
Hardy Vines 
ROSES 
Best Field Grown 
HARDY PERENNIALS 
al) S POT GROWN ANNUALS 
BEDDING PLANTS 


DECORATIVE PLANTS 
BULBS 
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SINCE 854 


THE STORRS & HARRISON CO. 


“Painesville Nurseries” 


PAINESVILLE, Lake County, OHIO 


30 STATE ST. a ROCHESTER, N. Y. | 


American Fruits Publishing Co. | 
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New York State Grown 


FRUIT TREES 


Specializing in Car Lots 
of 


APPLE - PEAR - 


Special prices on 
BARTLETT PEAR, BALDWIN APPLE, 
ELBERTA PEACH 


PEACH 


Also a Full Line of 
ORNAMENTAL TREES 
SHRUBS AND ROSES 
American Arbor Vitae 
Lombardy Poplars 


W. & T. SMITH CO. 


GENEVA, N. Y. 


Organized in 1846 1,000 Acres in 1928 


GRAFTING 
EVERGREENS 


We have been growing a special 
grade of Norway Spruce for graft- 
ing stocks. 


These trees have been transplant- 
ed, are straight-stemmed, sturdy 
trees, ranging from 3-16 to 1-4 
inch in caliber. 


They have an abundance of roots, 
are healthy, and will make excel- 
lent foundation for all varieties 
of Colorado Blue Spruce. 


The Sherman Nursery Co. 


CHARLES CITY, IOWA 























Best Tree Digger on Earth 











Write for Descriptive Circular and Prices 


Stark Brothers 


NURSERIES AND ORCHARDS COMPANY 
Louisiana, Missouri 
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Stock for Fall 1928 


Trees, Shrubs, Roses and Perennials 


Small or carload orders 
will receive our careful attention 


U. S. Route 45 runs through our nursery; and 
connects with hard roads from Buffalo, Cleve- 
land, Washington, D. C., Indianapolis, Chicago 
and St. Louis. Stop in and see us. Always 
pleased to show you around. 


Onarga Nursery Co. 


CULTRA BROS., Mgrs. ONARGA, ILLINOIS 
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Vincennes Nurseries 
W. C. REED & SON VINCENNES, IND. 


Announcements 


For Fall 1928 and Spring ’29 


CHERRY—One year, in car lots or less 
Both Sweets and Sours 


CHERRY—2 year—all grades 
Limited amount of both Sweets and Sours 


PEAR and PLUM—XX & 11/16 leading varieties 
TURLEY APPLE Trees—One year Buds, 4 to 6 ft. 


——————————— 
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“THIS PAGE PRESENTS 


American Nurseryman Directory of American Plant Propagators 


Listing Nursery Concerns Which Specialize in Production of Young Stock 
Including That Which Has Heretofore Been Imported 


The American Plant Propagators’ Association, 


in 1919, Will Hold Its Eleventh Annual Meeting 


in Boston, Mass., July. 16, 1929. H. L. Haupt, Hatboro, Pa. 


TWO-INGH BLOCKS ONLY ARE SOLD IN THIS DIRECTORY. 


CONTRACT, 


EACH BLOCK $5.00'PER MONTH UNDER YEARLY 
INCLUDING PUBLICATION TWICE A MONTH, ON THE 1ST AND 15TH 












Hits Fvergreens 


ene | very of lining out 


for Landscap 
for = tholeaie catalog. Also 7 


D. } vas eS co. 
vergreen Specialists 
Largest Growers in America 

Dundee, 


Box 402 


Illinois 


NAPERVILLE NURSERIES 


Headquarters for 
LINING OUT STOCK 
Large Assortment 
WELL GROWN—NONE BETTER 
See Our Lists Before Buying 


NAPERVILLE DuPage County ILLINOIS 


NEW PRICE LIST 


° 

HEMLOCK 

ARBOR VITAE 

NORWAY SPRUCE 

SCOTCH PINE 

BALSAM 

CANOE BIRCH 

SUGAR MAPLE 
and other Evergreens, Shade Trees, 
Shrubs, Ferns, and Perennials. 


GEORGE D. AIKEN 


PUTNEY, VERMONT 














WE HAVE THEM 
You May Want Some 


Norway, Sycamore and Silver 
Maples; Pin, Red, Mossy Cup, 
Catesbaei and Willow Oaks. 


Butterfly Bush, Dogwoods, Deut- 
zias, Forsythia, Spireas, etc. 
Our Trade List is ready. 
Get next to one. 


Scotch Grove Nursery 


Growers of 


EVERGREENS 
Lining Out 
STANDARD SORTS 








Franklin Forestry Co. 


Nurseries at 
COLRAIN and SUDBURY, MASS. 


FOREST NURSERY STOCK 
CONTRACT FOREST PLANTING 


Send for our catalogue 


89 State Street 








. Price List on Request—Established 1871 MASS. 
szattlantic Nursery Co. SCOTCH GROVE, IOWA —" 
EVERGREENS Broad Leaf Evergreens’ EVERGREENS 
MILLIONS OF THEM : RARE AND CHOICE CONIFERAE ‘ 
Seedlings—Transplants—Cuttings AZALEAS (Evergreen and Deciduous.) eet om spntecpenieenainas 


Grown under glass 
Also Apple Trees, Shade Trees, 
Hedgeplants, Shrubs, Vines, Peony. 


Send for our latest Bulletin 


Sherman Nursery Co. 


The largest growers of Evergreens 
in the world 


Charles City, Iowa 


‘Bobbink & Atkins: 
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. FLOWERING SHRUBS, 
VINES and CLIMBERS | 
We produce the greatest variety of 
Herbaceous Plants and Field Grown 
ROSES in America. Ask for our 
wholesale price lists. 





Rutherford, New Jersey 





FOR LINING OUT 


WRITE FOR OUR PRICE LIST 


THE NORTH-EASTERN FORESTRY CO. 


“WE GROW OUR OWN TREES.” 
CHESHIRE, CONNECTICUT 








Lining Out Stock 


Good assortment of 
DORMANT STOCK 
still on hand 
See our latest bulletin. 
Write for copy. 


Onarga Nursery Co. 


CULTRA BROS., Mgrs. 
Onarga, Illi 
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Canada Hemlock | 


Unusually bushy, recently transplanted heavy 


rooted stock. Northern grown—splendid values. 


Quality 


Height Each 10 100 


3 times trans. B&B, 3 to 4 ft. $3.50 $30.00 $250.00 


3 
3 


Quality 


times trans. B&B, 2 to 3 ft. 2.50 20.00 175.00 
times trans. B&B, 18 to 24 in. 2.00 15.00 125.00 


Height Each 10 1000 


twice trans. 2 to 3 ft. $12.00 $110.00 $1,000.00 
80.00 


twice trans. 18 to 24 in.. 
twice trans. 12 to 18 in... ° 


750.00 
70.00 650.00 


Prices f. o. b. Framingham, Mass. 
Packing charged at cost. 


ADDRESS BOX N-2 





FRAMINGHAM CENTRE, MASSACHUSETTS 





* 
ROSES 


c4 Shrubs Cannas 4 
Lining-out Evergreens 
Send for Trade-List 


The CONARD-PYLE Co. 


ROBERT PYLE, Pres. West Grove, Pa. 
“More than 28 years’ experience” 























American Fruit Tree Seedlings that 
never miss. Only seedlings with sus- 
tained quality. Many large Nurserymen 


J that have tried them, are adopting them. 


We offer for next winter's delivery: 


Branched Root Apple Seedlings. 
Mazzard, Mahaleb, P. Calleryann. 
Pr. Myrobolan, Catalpa Speciosa, 
Ulmus Parvifolia, R. Multiflora Jap. 


Large Stock Flowering Trees and Shrubs 


VISTICA NURSERIES, Inc. 


118 North Ophir St. Stockton, Calif. 








5 Million Evergreens 
Seedlings and Transplants 


Am. Arbor Vitae Picea Alba 
Abies Balsamae Picea Albertina 
Abies Concolor 
Abies Nordmanna 
Juniperus Chinensis Pinus Mughus 
Juniperus pularum Pinus Nigra 
Juniperus Virginica Pinus Ponderosa 
Pseudotsuga Douglassii Pinus Resinosa 
Tsuga Canadensis Pinus Sylvestris 
ill — an opportunity to quote on 

your want lis 

Sample mailed for 10c each variety. Catalog 


ase Ludwig Mosbek 
Ferndale Nursery, Askov, Minn. 








Evergreen Transplants 
100 1000 


Balsam Fir, 4-8 in. x ....... $6.00 $50.00 
Amer, Arbor Vitae, 4-8 in. x... 5.00 40.00 
Amer. Arbor Vitae, 8-12 in. x.. 7.00 60,00 


Amer. Arbor Vitae, 12-18 in, x.15.00 140.00 
Canada Hemlock, 4-8 in. x ... 8.00 70,00 
i da Hemlock, 8-12 in. x ..15.00 125.00 

These evergreens were transplanted 
spring of 1927 and have nice bushy tops 
and good roots. 


L. E. WILLIAMS NURSERY CO. 
Box 58, Exeter, N. H. 
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| DIRECTORY OF NURSERY TRADE ASSOCIATIONS OF AMERICA | 





American Association of Nurserymen— 
Charles Sizemore, secy., Louisiana, Mo.; 
July 16, 1929, Boston, Mass. 


Alabama Nurserymen’s Association—Dr. 
F. T. Nye, Secy., Irvington. 

Arkansas Nurserymen’s Ass’n.—J. E. Britt, 
Secy., Bentonville. 


California Assn. of Nurserymen—Henrv 
W. Kruckeberg, 340 S. San Pedro St., Los 
Angeles, Cal., Sept. 27-29, 1928. Beverly Hills 

Connecticut Nurserymen’s Association— 
A. E. St. John, Sec’y., Manchester, Jan. 
1929, Hotel Bond, Hartford. 

Eastern Canada Nurserymen’s Assocla- 
tion—Chas. K. Baillie, Secy., Box 158, Wel- 
land, Ontario. 

Eastern Nurserymen’s Association—Fred 
Worsinger, Sec’y., Tacony, Pa. 

Fruit and Flower Club of Western New 
York—J. C. Hoste, Newark, N. Y. 

Illinois Nurserymen’s Association—N. E. 
Averill, secy., Dundee, Ill., Jan. 16-18, 1929, 
Hotel Sherman, Chicago. 

lowa Nurserymen’s Association—Harold 
J. Parnham, secy., Capitol City Nurs., Deg 
Moines. Nov. 1928, Cedar Rapids. 

Kansas Nurserymen’s Association—James 
N. Farley, Sec’y., Topeka. 

Kentucky Nurserymen’s Association—aAl- 
vin Kidwell, Secy., St. Matthews. 


Massachusetts Nurserymen’s Association 
—Winthrop H. Thurlow, secy., West New- 
bury. 

Michigan Association of Nurserymen—C. 
A. Krill, secy., Kalamazoo. 

Minnesota Nurserymen’s Association— 
W. T. Cowperthwaite, Secy., 20 W. Fifth St., 
St. Paul. 

Mississippi Nurserymen’s Association—M. 
B. Allen, Lilydale, sec’y. 

Missouri Nurserymen’s Association— 
George H. Johnston, secy., Kansas City 
Nurs., Kansas City, Mo. 

Nebraska Nurserymen’s 
Ernst Herminghaus, Secy., 
11, 1928, Beatrice. 

New England Nurserymen’s Association— 
W. N. Craig, Sec’y., Weymouth, Mass. 

New Jersey Association of Nurserymen— 
John Marseille, secy., Wyckoff, N. J. 

New York Nurserymen’s Association— 
Charles J. Maloy, secy., Rochester, N. Y. 

Northern Retail Nurserymen’s Association 
—C. H. Andrews, secy., Faribault, Minn. 

Ohio Nurserymen’s Association — Royce 
Pickett, secy., Clyde. 

Oklahoma Nurserymen’s Association—W. 
E. Rey, sec’y., Oklahoma City. 

Pacific Coast Association of Nurserymen— 
Cc. A. Tonneson, Sec’y., Burton, Wash., July 
1929, Walla Walla, Wash. 

Pennsylvania Association of Nurserymen 
—Floyd S. Platt, secy., Morrisville, Pa. 


Association— 
Lincoln, Sept. 


Rocky Mountain Nurserymen’s As6n.- 
Chas. C. Wilmore, Secy., Box 382, Denver. 

Rhode Island Nurserymen’s Association— 
Daniel A. Clarke, Secy., Fiskeville. 

Rio Grande Valley Nurserymen’s Assn.— 
H. L. Bonnycastle, secy., Mercedes, Tex. 

South Dakota State Nurserymen’s Asso- 
ciation—J. B. Taylor, sec’y., Ipswich. 

Southeastern Nurserymen’s Ass’n.—Otto 
Buseck, Sec’y., Asheville, N. C. 

Southern Alabama Nurserymen’s Ass’n.— 
W. H. Pollock, secy., Irvington. 

Southern California Nurserymen’s Ass’n—- 
A. W. Jannoch, Pasadena, Cal. 

Southern Nurserymen’s Association—W. 
C. Daniels, Sec’y., Pomona, N. C., Sept. 12- 
13, 1928, Memphis, Tenn. 

South Texas Nurserymen’s Ass’n.—W. R. 
McDaniel, Sec’y., Alvin, Tex. 

Southwestern Nurserymen’s Association— 


Thomas B. Foster, Sec’y., Denton, Tex 
Sept. 12-13, 1928, Memphis, Tenn. 
Tennessee Nurserymen’s Association— 


Prof. G. M. Bentley, secy., Knoxville, Tenn. 
Twin City Nurserymen’s Association—H. 
G. Loftus, Sec’y., St. Paul, Minn. 
Western Association of Nurserymen— 
George W. Holsinger, secy., Rosedale, Kan. 
Western Canada Nurserymen’s Assooia- 
tion—T. A. Torgeson, Sec’y., Estevan, Sask. 
Wisconsin Nurserymen’s Association—W 
G. McKay, Sec’y., Madison. 








the price will be right. 


trimmed and grown right. 


of varieties and sizes. 


block of Pear. 











Forsythia Intermedia Spectabilis 


(Showy Border Forsythia) 


By all odds the very best of the upright Goldenbells. The most florifer- 
ous, hardiest and largest bloom. Of all the Forsythias which have been 
grown in the Arnold Arboretum this is the most beautiful. 

We have over ten thousand (10,000) of this most worthwhile item and 


Let us quote you Spectabilis and any other items that you need. 
We have this year the heavy sizeable stock that you have always needed. 
An especially fine lot of EVERGREENS in a full line, root pruned, 


Some EXTRA FINE VINES including 30,000 beautiful BOSTON IVY. 
Plenty of healthy and heavy SHRUBS in a most complete assortment 


EXCELLENT SHADE TREES spaced so as to develop the kind of tops 


you desire—and some of the larger sizes that are hard to find. 
As PRETTY FRUIT TREES as you want to see—including a real 


THE COLE NURSERY CO. 


“Everything That’s Good and Hardy” 
47 Years at 


PAINESVILLE, OHIO 
bid LABELS FOR NURSERYMEN 


THE BENJAMIN CHASE CO, 
DERRY, N. H. 


















CLOSING TIME: 


FOR TRADE 
ADVERTISEMENTS 





1st of Month Issue 
First Forms: - 23rd each month 
Last Forms: - 25th each month 





AMERICAN NURSERYMAN—Semi-Monthly 


If proofs are wanted, copy should be in hand previous to above dates 
American Fruits Pub’g Co., P. O. Box 124, Rochester, N. Y. 


15th of Month Issue 


First Forms: - 
Last Forms: - 








To the Trade Only 


We offer our customary extensive 
line of Fruit, Nut and Shade Trees, 
Flowering Shrubs, Choice Conifers, 
Broad leaved Evergreens, and Su- 
perior Portland Grown Roses. 

SPECIALTIES 

Fruit Tree Seedlings 

Uimus Pumila Seedlings 

Cutleaf Weeping Birch 

Sycamore Maple purpurescens 

Pauls Scarlet Thornes 

Norway Maple Seedlings 

Rooted Manetti Stocks 

Norway Maple Whips 

Flowering Crabs 

Azaleas 

We have grafted a few thousand 
Franquette Walnuts on Eastern Black 
purposely for our Eastern Trade. 

It’s the Soil, Climate and the Know 
How that produces our Superior Qual- 
ity Ornamentals. 


Portland Wholesale 
Nursery Company 


East Washington at Sixth Street 
PORTLAND OREGON 








Largest and Best Supply of 


- GRAPE VINES 
CURRANTS 
GOOSEBERRIES 


in all old and new varieties and 
grown in the famous Chautauqua- 
Erie Grape Belt. 

Sixty years’ experience in grow- 
ing and furnishing strong, fibrous 
roots of well-known HUBBARD 
COMPANY grade. 

Prompt shipment. 

Attractive prices 
quantity lots. 


T. S. Hubbard Co. 


FREDONIA, N. Y. 


made on 











Say you saw it in “American Nurseryman” 





























EDITORIAL DEPARTMENT—C Ou any sub- 
jeet connected with Commercial Ane ne ng Nurseries or Ar- 
boriculture are cordially invited by the Editor; also articles on 
these and pre for conventions of Nursery 
or Herticeltural associations. We also shall be pleased to re- 
produce photographs relating to these topics, Orchard Scenes, 
Cold Storage Houses, Office Buildings, Fields of Stock, Specimen 
Trees and Piants, Portraits of Individuals, ete. All photographs 
will be returned promptly. 

Advertising—Advertising forms close on the 25th of each 
moath. If proofs are waneee, copy should be on hand one week 
earlier.. Advertising rate is $2.80 per column-width inch. 

“AMERICAN NURSERYMAN” 4 distinctive in that it 
reaches an exceptional list and covers the field of the business 
man engaged in Commercial Horticulture—the carlot operator. 
Here is concentrated class circulation of high character—the 
eae ot Commercial Horticulture, quality rather than 
quantity. 





“AMERICAN NURSERYMAN” will ees aecept advertise- 
ments that do not represent reliable conce' 
SUBSCRIPTIONS—“AMERICAN NURSERYMAN,” published 


semi-monthly, on ist and 15th, will be sent to any address 
im the United States for $2.50 a year; to Canada or abroad for 
a year. Single cop ies of current volume, 20c; of 
volumes, 25c. 
RALPH T. OLCOTT 
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AMERICAN FRUITS PUBLISHING COMPANY INC. 


WHAT THIS MAGAZINE STANDS FOR—Clean chronicling of 
commercial news of the Planting Field and Nursery. An henest, 
fearless policy in harmony with the growing ethics of moders 
business methods. 

Co-operation rather than competition and the encouragement 
of = that makes for the welfare of the trade and of eneh of tts 
units. 

Wholesome, clean-cut, ring true independence. 

INDEPENDENT AND FEARLESS—AMERICAN NURSERY- 
MAN” makes no mim favor of any. It is untrammeled 
in its absolutely independent position and is the only Nursery 
Trade publication which 3 ar owned by purserymen. 

Se" This Magazine has connection were with a par- 
tleular enterprise. Absolutely unbiased and independent ta all 
its dealings. 

Though it happens that its pense of publication is in the east- 
erm section of the country, it is ——~ <4 National in its char- 
acter and International in its A ~ on. 

Its news and ad columns bristle with announcements 
from every mews corner of the Continent. 

It represents the | results of American industry in one of the 


greatest Horticulture in all its phases of 
asueey Stock, 0 Orehard and Plasting and Diseribe- 





3° State Street, 

















Editor, Manager , N.Y. 
a ia s 
Classified Business Announcements In this Issue 
AN INDEX OF CURRENT WANTS AND OFFERINGS IN THE NURSERY TRADE 
Aiken, George D........... Weeth - O, aoi ia cn ciccdedes 107. Kelsey, Harlan P. ......... Fall Surplus List...............:. 127 
American Bulb Company....Dutch Bulbs, Etc................. 121 Kelsey Nursery Service... General Nursery Stock ......... 121 
American Landscape School.Landscape Instruction ........... 123 Leonard & Son, A. M....... ureery TUG cccecdiccacecesese 126 
Andrews Nursery Co........ Latham Raspberry ......ccccccces 121 (Little Tree Farms.......... -Special Announcement .......... 107 
Atkins & Durbrow, Inc...... en Nn 120 Lome, Prank @. ..cccccccces PO GEES: cnx céantevonsoan 124 
Atiantic Nursery Co......... Veowung B0eek .ncccccccvcsccccess 107 Lovett, Lester C............. Privet and Berberis ............. 123 
Balley’s Nursery, J. V. ...... Hardy Nursery Stock .........-.. 121 Lutz Peony Farms ......... ye ee Pe ee ee 124 
Bernardin, E. P. .......... ..General Nursery Stock .......... 123 bux & Son, W. LL. .......... Peony, Irie, Ete. .........0..008. 126 
Bobbink & Atkins........... Broadleaf Evergreens .......... 107 etna gh a A. B.... Catalpa Bungel ..........-..0.00s 126 
Belling Farms Nureeries.....Shrubs, Evergreens, Ete......---125 Monroe Nursery oon eeoraraeny, Pree Sprabe. tae 
Borling Nurseries, H. A..... Peach Pits ........eeeeeeeeeeees 119 Mosbek, RE Sansa ME Ee idcccccihaccunain 107 
Bs ih ive cs ccccacssccees TPORR GHOTE ce dccccccccscccccccses 119 Mosbek, Ludwig ............ Special Announcement ........... 126 
Burr & Company, C. R...... Special Announcement ..........- 127, Meuntain View Fleral Ce....Portland Roses .................. 121 
SS eee .Special Announcement .......... 126 Naperville Nurseries ........ WE EE | is phnccuscscscuatee 107 
Champion & Son, H. J....... Shrubs, Roses, Etc. .............. 123 Nat. School of Landscape... Special Course ................ 125 
Chase Company, Benjamin...Nursery Labels .........-.....-. 10g Neosho Nurseries Co....... Tree Digger .........cccesceceees 119 
Cole Nursery Co............ Shade Trees, Shrubs............. 108 Northeastern Forestry Co...Evergreen Seedlings, Transpl’ts. . 107 
Commercial Nursery Co..... Special Announcement .......... 125 Norton, Arthur L........... Pin Oak Seedlings............... 121 
Conard-Pyle Company ...... Lletnm Get Qtek ...ccccccccsees 107 Ohle Nureery Company ..... ‘Paper Labels ............00seeeee 125 
Cultra Brothers ............ RE ES ae 107 Onarga Nursery Co......... Ornamental Nursery Stock........ 106 
Cumberland Valley Nur. Co. June Bud Peach, Etc............. 119 Onarga Nursery Company... Lining Out Stock ................ 107 
Cyclopedia of Horticulture...Standard Works ............... 124 Painesville Nurseries ....... General Nursery Stock ........... 105 
Dayton Fruit Tree Label Co.Wood Labels ................+.. 119 Park Nursery So............ Forest Tree Seedlings, Etc........ 119 
Dayton Milling Co.......... Buckwheat Hulls Mulch ......... 124 Pareons Wholesale Nurseries.General Nursery Stock .......... 123 
GE ccccxceccvnased Growers of Young Stock......... 107 Portland Wholesale N. Co....Special Announcement ........... 108 
Dreer, Henry A............. Red Leaved Japanese Barberry...125 Princeton Nurseries ....... General Nursery Stock .......... 120 
Drescher, Martin ........... Nursery and Garden Labels...... 119 Prindle, H. B............... Seumeein, CLemNGhs 2... <cccccceses 125 
DuBois Press .............. Sales Manual ................... 124 Precese Color Printing Co...Color Prints ...............0..5: 121 
OuPont de Nemours Co., E. |. Plant Disinfectant .............. 121 Rambo, L.J................ Strawberry Plants, Blackberry... .121 
Eesig Nursery ............-. Small Fruit Plants .............. 126 Rameey & Co, L.W......... Advertising for Nurserymen...... 125 
Evergreen Nursery Co....... Evergreen Cuttings .............. 125 Reed, W.C.& Son.........., Cherry, Apple, Plum............. 106 
Evergreen Nursery Co...... Juniperus Virginiana ........... 119 Reve Farm, Inc.............. WN Si wscoxcenniectscacatndeten 125 
Farr Nursery Co............ BE so dah scundnhadesinta Vas 124 Searff’s Sons Co., W.N. ..... Small Fruit Plants .............. 123 
Fleu, Jr., Conyers B......... gE Pee Sepa 121 Seotch Grove Nursery....... NID a Tiebactcsenveseccesas 107 
Floricultural Illustrating Co. Color Plates .................05- 121 Sherman Nursery Co........ Grafting Evergreens ............. 106 
Forest Nursery Co........... General Nursery Stock .......... 121 Sherman Nursery Co....... EvGrgreens ...... cece cee scecvess 107 
Foster Nurseries ........... BE WR, | By ac 6 en cviécweawes 119 Simpson Nursery Co......... I, SI ac aes aw ah on bankai 125 
Franklin Forestry Co....... cLining Out Steck .........e..00. 107. Skinner & Co., J. H.........+ Peete TRUER: oc c0ccececcxccvsvtien 121 
Ge. Cie a ncoseconveans European Seed House ........... 119 Smith Co, W. & T.........: Fruit Trees, General Nur. Stock. . 106 
Harmel Peony Co. ......... PUD: cn kncsccscncesisvdvetsods 126 Southern Nur. & Landscape... Peach Seed .........-.cscceceees 126 
SOOPER GIGS, 2 oc cccccccccesss Tree and Shrub Seeds ........... 123 Stark Bros., N. & O. Co...... Special Announcement ........... 106 
Hill Nursery Co., D........ Evergreen Plate Book ........... 121 Storrs & Harrison Co....... General Nursery Stock .......... 105 
Hill Nursery Co., D.......... Evergreen Specialists ........... 128 Titus Nursery Co. .......... BRAGS VOUGR ccccccicccdvecescess 122 . 
Hill Nursery Co., D.......... rr re 107 United Litho & Ptg. Co...... Plate Books, Catalogues.......... 121 
Hobbe & Sons, C. M...... -..General Nursery Stock........... 127 Vincennes Nurseries ........ Pets THER: ovo dnscasetetceeescus 106 
Home Nursery Co. .......... Ulenus Pumlla ....ccccsccccccces 126 Vistica Nureeries, Inc. ......Fruit Tree Seedlings............. 107 
Need & Ga, W. T....ccccee ED we Sn dxdeauicte deenvad TW WeRbOR..ccvcccccecsecs ...-.-Additional Capital for Business. ..124 
Horticultural Advertiser ....English Trade Periodical......... TWD WARE ccc ccccsvcssascnsedes Nursery and Landscape Man 124 
Howard-Hickory Co. ........ i (re cs seh ndehasentas tun 119 Washington Nursery Co. ....Special Announcement .......... 122 
Howard Rose Co............ Special Announcement .......... 125 Wayside Gardens Co....... Hardy Perennial Plants ......... 118 
Hubbard Company, T. S.....Grape Vines, Berry Plants...... 108 Westcroft Gardens ........ Surplus Nursery Stock........... 119 
Hunteville Wholesale Nurs...General Nursery Stock .......... 120 Weet & Sone, T. B.........General Nursery Stock .......... 125 
ligenfritz’ Sons Co. |. E.....Evergreen Trees, Shrubs ........ 120 Westminster Nursery ....... Gk, A, a eevcshiccsecaks 119 
I ee Pere re 119 Williams Nur. Co., L. E...... Riel Gut GbeGie. csc ccccecccses 107 
Jackson & Perkins Co....... Chas. Detriche Nurs. Agent....... 121 Willis Nureertes ............ Special Announcement .......... 118 
Jackeon & Perkins Co..... Ornamental Stock ............+.. 123. Whleon @ Co. C. E.........Conn-Grown Stock ..........++5. 125 
Jones Nursery Co., E. W.....Peach Seed .........ccceccseeces 121 Young, Robert C........... SN iia Foch ia de caceveataes 123 























fas wy 
TAP — * ~ 
RENO ey Se 
’ 
: 


} 
} 


SMITH JAM FACTORY, FRUIT SHIPPING PLATFORM AND OFFICE —Page 111 


























American NurseryMan 








| Reg. U. S. Pat. Off.) 


The Chief Exponent of the American Nursery Trade 
National Journal of Commercial Horticulture 


Entered September 6, 1916, at Rochester, N. Y. Post Office as second-class mail matter 
WITHOUT OR WITH OFFENSE TO FRIENDS OR FOES, | SKETCH YOUR WORLD EXACTLY AS IT GOES.—ByYROm 


Vol, XLVIII 


ROCHESTER, N. Y.. SEPTEMBER 1, 1925 


Ne. 5 








DRIVE FOR THE MILLION DOLLAR NURSERY FUND 


Now Under Way—Announcement by Chairman Hilborn 


Chairman E. C. Hilborn of the Fund Rais- 
ing committee of the American Aesociation 
of Nurserymen, on Aug. 18 sent out the 
following announcement to Nurserymen 
generally: 

The Executive Board of the American As- 
sociation of Nurserymen has just completed 
details for a nation-wide advertising cam- 
paign for Nurserymen. This is in line with 
the wishes of the members expressed at 
the Denver convention. Although sponsored 
by the association, it is to cover, every 
branch of the industry. 

Every wide-awake Nurseryman has long 
realized that cooperation is necessary to 
bring the Nursery industry to the full meas- 
ure of its possibilities. Competitive indus- 
tries are usually active, and through ag- 
gressive selling and advertising are taking 
from the home owner dollars which right- 
fully belong to the Nurserymen. This con- 
dition will be righted by making the home 
owner conscious of poorly planted home 
surroundings, just as he is today conscious 
of driving a shabby automobile. 


We cannot use “pop gun” methods to ac- 
complish such a big job but must secure a 
fund adequate to teach the millions of 
America that “It’s Not a Home Until It’s 
Planted.” We are going to induce the 
home owner to plant more Nursery prod- 
ucts, both fruits and ornamentals. This 
work will be carried on over a period of 
four years and will turn the minds of the 
American people toward their grounds. 


DRIVE FOR MILLION DOLLAR FUND TO 
START IMMEDIATELY 


Every Nureeryman who participates in 
this program will profit. A million dollar 
fund will be secured ($250,000 a year for 
four years) and every Nurseryman in Amer- 
ica will be asked to do his share. This is 
not too much, when we consider the job we 
have to tackle. We need a war chest that 
is certain to accomplish its purpose. 

Full details will be sent you during the 
next few days. In the meantime, notice 
what other industries are doing in the way 
of cooperative advertising. I know you 
will do your share to put the Nursery in- 
dustry up at the front of the procession 
where it belongs. 

E. C. HILBORN 
Chairman Fund Raising Committee 


At the Davenport Conference 


In addition to those present at the Daven- 
port, Ia., conference at which the final ar- 
rangements for the Nurserymen’s National 
Publicity Campaign, (as shown in an en- 
graving on page 102 of the August 15 issue 
of the American Nurseryman) were Henry 
B. Chase, Chase, Ala.; A. N. Christy, New- 
ark, N. Y., and A. F. Lake, Shenandoah, Ia. 





National Campaign Manager 


E. G. Naeckel, well known to Nursery- 
men all over the United States, has been 
designated as manager of the National Ad- 
vertising and Merchandising Campaign by 
the executive board of the American Asso- 
ciation of Nurserymen. 

He will assist the Nurserymen in the 
collection of funds and will direct the cam- 
paign from the headquarters established in 
Davenport, Ia. He has already made the 
headquarters a beehive of activity. 

“Nurserymen everywhere are expressing 
great enthusiasm for the campaign to win 
a billion dollar market,” he states. “We 
are going to get the campaign for funds 
underway by districts immediately.” 


J. A. Young, Aurora, Ill, suffered an ac- 
cident in which ribs were broken, on his 
way to Colorado where he is recovering 
from a lingering illness. 


May Restore Nursery Stock 

Frank D. Wells, Romeo, Mich., says: 

“It may happen that Nursery stock is de- 
layed in transit until it looks dried up and 
worthless. The roots will not peel and the 
bark has begun to wither. It should not 
be thrown away at once. If there is a lake 
near by, submerge the trees. If there is a 
wet place at hand, bury them root and top 
in mud. Dig a trench in the garden, lay in 
the trees and turn the hose on them, then 
cover with dirt and soak again. A day or 
two of such treatment is usually sufficient, 
but four or five will do no harm. Stock 
that was thought hopeless has been saved 
in this way.” 


Branch of Brown Brothers 


A branch of Brown Brothers & Co., Ltd., 
has been established in Vancouver, B. C., 
with capital of $250,000. Three other 
stores and three Nurseries are operated. 
Glass to the amount of 400,000 square feet 
and 115 acres in Nurseries are involved; 
85 persons are employed. 





The Canadian Nursery Is a Unique Institution 


One of the best known Nursery concerns 
in Canada, and indeed in America, is E. D. 
Smith & Sons, Ltd., Winona, Ontario. Be 
sides growing and shipping fruit and Nur- 
sery stock the company performs the ser- 
vice of landscape architect and also manu- 
factures jams, ketchups, etc. Side by side 
are the Nursery grounds and offices and 
the commodiorse fruit products factory—ail 
on the main highway between Niagara 
Falls and Hamilton and Toronto; a sight 
familiar, therefore, to thousands of motor- 
ists from both sides of the border. 

This is a unique institution. In no other 
establishment so far as we know, under a 
single ownership and management can be 
found the same combination of propagating 
fruit trees, raising fruit, shipping fruit and 
making fruit into jams, jellies and marma- 
lades. It covers every process from props- 
gating young trees to disposing of the fruit 
crop. It illustrates the profits in fruit- 
growing and presents “the proof of the 
pudding.” 

In addition to the fruit production and 
distribution the company does a large busi- 
ness in ornamental Nursery stock. 

It is interesting to note that the com- 
pany’s policy is to propagate and offer for 
sale only the new things and only after 
two tests: They must first be tested out 


and recommended by the government ex-. 


periment stations; and the company must 
have fruited them in its own orchards. 
New and promising varieties are bought 
and thus tested. The salable young Nur- 
sery trees of the company are examined in 
the field every summer by the leaf-identifi- 
cation experts of the Provincial Experiment 
Station in Vineland. Trees that go out 


from the Nurseries are certified as free 
from mixture, correct and true to name— 
not on the basis of the company’s opinion 
but under official certification. This fact 
is stressed by the company’s salesmen. 
Frontispiece Views 

Description of frontispiece views in this 
issue is as follows: 

Birdseye view of home farm and build- 
ings in the foreground and plum, cherry 
and pear crchards. At the left are five 


acres of propagating beds all with Skin- 
ner overhead irrigation. All growth is out- 
door. Nothing in glass houses. To the 
right of the center is a long building for 
packing operations, electric-lighted for 
work at night during busy shipping sea- 
sons. The square white building at the 
right is the four-story jam factory; to the 
left of it is the fruit platform. To the left 
of this is the Nursery office and, just be- 
yond, the residence of Col. Armand Smith. 
In the group shown in this immediate area 
there are 40 residences housing as many 
families of officers and employees of the 
firm. Several other Nursery farms of the 
company are near this location and still 
others are at Beamsville, Jordan and St. 
Catharines. At the headquarters at Win- 
ona there are telegraph and express offices. 
In the shipping season a special agent is 
assigned to the plant for billing out freight 
shipments each day. A telephone exchange 
connecteé all the farms and departments. 
The company is the largest independent 
shipper of fresh fruits in Canada. Near- 
ly every day in the fruit season shipments 
of from a few cars to a trainload of fruit 
are made from these platforms. The large 
square building is the four-story jam fact- 
ory where are manufactured the Smith 
brand of jam sold over the counters of 
grocers from Halifax to Vancouver. The 
small picture inserted at the top shows the 
company’s office at the right of the factory. 
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JUST WHAT ARE THE NURSERYMEN UNDERTAKING ? 


And Why?—Subjects of Paramount Importance to All in the Industry—Outstanding 
Review of the National Publicity Campaign, Biggest Event In the American Nur- 
sery Trade—By C. A. Tonneson, Executive Secretary Pacific Coast Association 


and A. A. N. Committee Member. 


While -the outline of the National Pub- 
licity Campaign of the American Associa- 
tion of Nurserymen presented at the Den- 
ver convention of the A. A. N. was fully 
presented in the July 1 issue of the Ameri- 
can Nurseryman, the subject and a thor- 
ough understanding of it is of so great im- 
portance to every Nurseryman in the coun- 
try that there is presented herewith what 
this journal regards as the‘ablest review, 
with comment, of the whole subject that 
has thus far been made—that by Executive 
Secretary C. A. Tonneson, of the Pacific 
Coast Nurserymen’s Association in his an- 
nual report to that association at the 
Seattle convention in July. 

It behooves every Nurseryman to study 
thoroughly the basis upon which the cam- 
paign is undertaken. It is the special prov- 
ince of this journal to lay before its read- 





A. A. N. and has been in close touch with 
the steps leading up to the campaign and 
throughout the deliberations, has given the 
resutling action the full benefit of his long 
and wide practical experience as a Nur- 
seryman and executive officer of one of the 
most important regional affiliated trade or- 
ganizations. It not only presents a highly 
intelligent review of the great amount of 
work already accomplished, but it has als» 
explained the conditions which have actuat- 
ed each step and has stressed the import- 


ance of the whole subject, so that thé read-’ 


er may readily appreciate its significance. 


Such a review and such practical com- 
ment ought to be read and re-read and 
thoroughly studied, if the Nursery trade 1s 
to obtain the full benefit of the time and 
money and effort that will be expended up- 





on the project. 
ers every available facility to that end. ane 


In his review and informative present- 
ment Mr. Tonneson, who is a member of 


the Market Development Committee of the’ in available reach for repeated reference. 


The National Survey—The Pacific Coast Association of Nurserymen has a member- 


ship affiliation with the American Association and is represented on the Market De- 


velopment committee of the National body. It was the intention of our chairman, Mr. 
E. C. Hilborn, and members of our committee, last year to have published educational 
pamphlets to be distributed by the trade throughout the country but the matter was 
taken up in joint meeting with the executive committee of the American Association 
and it was decided to employ an agency to make a nation-wide survey to determine the 
scope of the entire Nursery business as to volume, proportions of the various stocks 
being handled in the business and the prospective for further market development. 
The Ramsey Company of Davenport, Iowa, was employed for the purpose and their 
report presented at the Denver convention consumed nearly two hours of time to de- 
liver before an appreciative audience, with the result that an active program for mar- 
ket development and publicity was adopted to cover a period of 4 years. This will 
require an annual budget of from $75,000 to $100,000 a year to be provided by voluntary 
subscription on an estimated basis of % of 1 per cent on gross business transacted. 


Proportionate Sales Volume of Nursery Stocks—The report in this national survey 
shows the following range in yearly volume of gross business by Nurserymen, divided 
into 5 classes: 

31.2% do less than $10,000. 

40.8% do between $10,000 and $50,000. 

12% do between $50,000 and $100,000. 

10% do between $100,000 and $200,000. 

6% do between $200,000 up to and over $1,000,000. 

The total volume of the entire retail sales Nursery stocks, annually by all the 

Nurseries is about $80,867,600. 

The classes of stocks sold will range about as follows: 

1. Fruit stocks of all kinds 25.52%. 

Ornamental shrubs of various classes 22.30%. 
Evergreens, all classes, 17,79%. 

Ornamental trees, various classes, 12.37%. 
Roses, principally field, 11.21%. 

Perennials, all classes, 7.07%. 

Bulbs, approximate, with further increase, 2.09%. 

Forest seedlings, 1.65%. 

n the Pacific Coast, as separate district, the estimate is about 40% fruit stocks 
and 60% ornamental in yearly volume of sales. 


Importance of Display Grounds—One Nurseryman in Ohio, not especially after local 
business, desiring to make his place more attractive, planted a little display ground 
alongside a public highway. The surprising result was sales last year, amounting to 
$30,000 of Nursery stock to people who stopped at his place because of the display yard. 

On the Pacific Coast, as separate district, the estimate is about 40% fruit stocks 
ground. The specimens must be of ideal type, planted far enough apart to admit of 
walks or paths, between, and on each tree or plant a neat label with name in plain 
letters. The few having such attractive display grounds have increased their local 
business in attractive proportions. If not located on a main highway, it is advisable 
to rent an acre or two for display purposes, when possible. 

Landscape Department—Of Nurseries reporting, 49% had a landscape department. 
The average firm, through this source, did a business of $15,642 and infilenced the 
sale of other stock, not directly under the landscape department supervision. 


The Department Stores—The average of trade has been considered a root of much 
evil but the facts are they do a large volume of business in comparatively short periods 
of time on a cash basis which are important factors in any line of trade. In placing 
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orders for Nursery stock: one manager of a department store bought $18,000 worth of - 


just one item. As this line of business increases, these stores, florists and seed houses 
are compelled for their own interests and protection to observe greater care in designa- 
tion of actual values of the Nursery stock handled, as the buying public is becoming 
better posted as to relation of qualities and values. If this avenue represents a per- 
manent selling force, why not cooperate to instill methods on a basis of fairness to all 
interests? One of the obstacles causing dissatisfaction, for which Nurserymen, as a 
class are largely themselves to blame, is the need for better grade specifications. For 


We suggest that the summary of this pro- 
ject be preserved and kept constantly with- 


Uniform Inspection Advantages 
By J. J. Pinney, Willis Nurseries, Ottawa, 
Kan., Before Western Nurserymen’s Assn. 


does a national business, must compl} 

with forty-eight different state inspec- 
tion laws. The requirements of some 
states are very easily met—it is necessary 
only to attach a copy of the inspection 
certificate of the state in which the ship- 
ment originates. On the other hand the 
regulations of other states are well nigh 
prohibitive. I have in mind one state that 
requires the filing of the applicant’s in- 
spection eertificate, the payment of a $5.00 
license fee, the posting of a bond for $1000 
and the purchase of special permit tags 
which must be attached to every shipment 
that enters the state. 

The advantages of uniform inspection 
laws are obvious. First, they make it 
easier for the Nurseryman to comply with 
inspection requirements. It would be neces- 
sary for him to familiarize himself with 
only one law—or at the most four or five 
laws covering various sections of the coun- 
try. Second, inspectors would find it much 
easier to enforce the regulations and for 
that reason they would be more effective. 
Third, the interstate movements of Nur- 
sery stock would be greatly facilitated. 
This, naturally, would make for greater de- 
velopment of the business in general. 

The question arises: Is uniformity feas- 
ible? The problem was taken up by the 
inspectors themselves many years ago. 
They secured the cooperation of a commit- 
tee of the American Association of Nur- 
serymen and together they worked out a 
model law which they recommended to the 
various states for adoption. This law or 
rather the essential features of it has been 
adopted by some of the states—most of 
them in the middle west. 


UNIFORMITY DIFFICULT 


It was soon discovered that complete uni- 
formity for the entire country would be 
very difficult of attainment on account of 
the great diversity of conditions obtaining 
in various parts of the country. A law 
that. would adequately protect Wisconsin, 
might not be at all suited to the condition in 
California. A happy suggestion by some 
one resulted in the formation of four sec- 
tional plant boards. These consist of The 
Southern Plant Quarantine Board, the Cen- 
tral Plant Board and the Atlantic Coast 
Plant Board. Two representatives from 
each of the sectional plant boards make up 
the National Plant Board. One of the ob- 
jects of the National Plant Board is to 
secure uniformity of inspection regulations 
within the various sections. These section- 
al boards, I think, have met but once and 
as their meetings are yearly the progress 
they make probably will be slow. The 
problem has been earnestly attacked by the 
inspectors of the Central Plant Board and 
about seven different plans have been pre- 
sented for the consideration of the various 
states comprising this board. 

In order to obtain first-hand information, 

(Continued on Page 113) 
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instance, with roses, the buyer. managers of stores naturally purchase as cheaply as 
possible based on their viewpoint of quality and prospective profit margin. If Nursery- 
men are not agreed on specifications to determine quality values how can we expect 
those whose attention is principally devoted to other lines of merchandise to know when 
they are trading in culls, medium or even No. 1 stock? 


Landscape Architects—This channel is growing, shown in the increased number of 
graduates from schools of landscape architecture. Out of 157 Nurseries selling to land- 
scape gardeners, the average volume suld to these men was $6,883. They are virtually 
salesmen for Nurseries and a better understanding between Nurserymen and landscape 
men will be mutually beneficial, and that is one reason why the program for this con- 
vention has been arranged with that purpose in view. 


The nature of the Nursery business, when not lined up for orderly distribution and 
production, is such as to make competitors instead of cooperators of all engaged in the 
business. There being no exact dividing line between wholesaler, retailer and dealer, 
jealousies and misunderetandings creep in. The movement for a national program, as 
proposed on doubt will be of far reaching benefit to remedy that condition, providing 
proper safeguards are established against reaction. 


Markets, Institutional and Domestic—The national survey reveals, in regard to 
schools, out of 263,000 school yards, in the United States, only 10% have given attention 
to beautifying the grounds. At an average of $100 here is a potential market for a 
business volume of $23,000,000. To arouse interest in this avenue of development is an 
example of interesting problems in distribution. One mailing card to each school 
board would cost $26,000, which method would accomplish very little. A comprehensive 
educational and carefully devised advertising plan by means of the press, booklets, 
lectures and the radio would be more effective at less cost. 


The domestic market as a whole, is the most desirable for development, because of 
the greater magnitude and as it represents the key to reach all other markets. 


Constant Changes—The desire of people for attractive and fruitful grounds is in- 
fluenced by what they read in the daily papers, garden contests, home magazines, civic 
associations, etc. These agencies must be imbued with the right mood in outstanding 
influences for good results. 

A poor planting in a community certainly does not increase the number of prospects, 
while a few well-planted places are certain to awaken the desire of others for similar 
planting. Here is where types of plant materials showing care in production and skill- 
ful arrangement is of paramount importance. 

The home owner must not only have the desire to plant but also must have some 
conception of what a well-planted place is like. It is certainly a fact that education 
determines, or rather influences, the condition of the market for Nursery products. 

The survey indicates that in the United States 37.4% or 4,608,688 of all homes in 
the cities are owned in whole or in part, showing a total of 10,581,712 owned homes. 


Purchasing Power of Average Home Owners—lt is determined that homes costing 
over $10,000 are generally well planted, but these represent only a small per cent of all 
homes. Regarding yearly incomes, as a factor in prospective markets, only 2.2% are 
in excess of $5,000, while 97.8% of all incomes are below this amount. The big oppor- 
tunity in the marketing of Nursery products lies in the direction of the smaller homes. 
It is determined that homes costing from $10,000 to $15,000 spend on an average of less 
than $450 for landscaping but there are over 10,000,000 homes in the United States, each 
of which will buy more or less Nursery products under proper influences. Throughout 
the United States, the cities ranging in population from 5,000 to 50,000 afford the best 
markets for retail sales mostly for ornametnal stocks. The Survey indicates the follow- 
ing proportions: Farmers, 25%; Cities 5,000 to 50,000, 30%; Cities 50,000 to 100,000, 
24%; over 150,000, 21%. 

It is suggested that here are a few home owners in America but what can afford 
to adequately plant their grounds provided it is done over a period of years. A large 
number of homes are built each year and thousands have to be renewed. Others are 
destroyed by fires, floods, cyclones or earthquakes. Many homes are built to sell, in ad- 
vance of actual needs which require plantings to be attractive to prospective purchasers. 
It is estimated that on the average, throughout the United States, homes are reland- 
scaped every 15 to 16 years by changing in part shrubs and trees and by adding others 
to conform to later styles. 

It is a natural human desire to wish to get out upon the ground and plant something. 
This instinct is more pronounced in some than in othere. Nurserymen can take advant- 
age of this urge, on the part of all home owners, by their advertising to reach him or 
her at the time this urge is at its peak. The publishers of magazines and newspapers 
knowing that people are interested in planting at certain times of the year, publish 
much material on plant subjects in order to give their readers desired information. By 
co-operating with publications and other agencies a flood of publicity can be directed 
at the market desired to reach. The urge to plant naturally grows stronger when once 
created in the minds of home owners and that is a very important fact when consider- 
ing the value of publicity properly formulated and handled. Effective influences with 
neighbors multiply when a pleasing start in plant beautification has been made. 


The Large Prospective Market—In estimating the potential markets of home owners, 
in the class value up to $5,000, throughout the United States, it has been determined, by 
this survey, that the average home is less than 25% planted and that there is a 
potential market for Nursery products of over $1,250,000,000. On the Pacific Coast it 
appears that the average homes in this class in cities, are planted up to about 30%. 
Also that the increase in landscaping will be more gradual than in states east of the 
Rocky Mountains, largely because this part of the country is yet in the early stage of 
development in the broad consideration of necessities and for reasons protective to 
the valuable commercial fruit industries. The avenues for development of the potential 
markets e Magazine advertising, General Garden and Rural Press, Local News- 
papers, Publicity Contest Sheets, Educational Materials, Pamphlets, the Radio, etc. 


The Real Competition—lIt is pointed out in this survey that Nurserymen are in reality 
no longer competing with one another, but with the other various industries reaching 


out for the home owner’s dollars. The problem is first to establish a claim for a fair . 


proportion then to get possession of the dollars. Advertising alone will not do it, but 
may help to establish the buying as well as the paying mood. 


Comparison With Other Industries—Estimated from various sources for 1925 the 
sales volume of some other industries compared with those of Nursery products for 
1927 are: Confectionery, $1,000,000,000; Tires and Tubes, $810,000,000; Laundries, 
$500,000,000; Carborated Beverages, $400,000,000; Radio, 1924, $350,000,000; Dry Clean- 
ing and Pressing, $325,00,000; Beauty Shop business $250,000,000; Florists Business, 
$200,000,000; Nursery Business, $80,000,000. 

While these are strikingly impressive comparisons we should keep in mind that an 
increased market should include the opportunity for a fair margin of profit to the com- 

(Continued on Page 114) 
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Uniform Inspection Advantages 
(Continued from Page 112) 
I wrote to practically every one of the 
state inspectors asking their frank opinion 
as to the feasibility of uniform inspection 
laws. I have responses from 38 states and 
the results are surprising. Thirty-three 
were sympathetic to attempts at uniformity; 
four were unsympathetic to these attempts; 
sixteen expressed belief that the solution of 
the problem was sectional uniformity rather 
than for the entire country; four expressed 
doubt as to the feasibility of uniformity, 
and these four favored terminal inspection 
or inspection at destination as the only 
safe method of regulation; one suggested 
federal regulations and enforcement for the 


* entire country; one favored more stringent 


regulations for his own state regardless of 
what the other states did. 

Most of the inspectors believe that sec- 
tional uniformity is the way out, and they 
are very sympathetic to attempt to bring 
this about. 

What has been accomplished along this 
line: I do not have full information re- 
garding the proceedings of the sectional 
plant boards but what little I have indicates 
that the inspectors are giving the matter 
serious thought. The Central Plant Board 
met in Madison last March and appointed 
a committee to work on the problem. The 
chairman of this committee has submitted 
to the members seven different plans for 
their consideration. These plans will be 
discussed at their next meeting which will 
be held in St. Louis in March of this year. 
You may be interested in knowing some 
thing about these plans. Four of them 
propose inspection at destination, with 
minor variations; one makes inspection at 
destination optional with the inspector of 
the receiving state; two plans provide for 
filing of inspection certificate and attach- 
ing of permit certificate to each shipment. 

The Eastern Plant Board among other 
things has discussed the advisability of do- 
ing away with fees, bonds, etc., for out-of- 
state Nurserymen, and the matter of fum- 
gation. In some states a fumigation cer- 
tificate is considered more important than 
an inspection certificate. 

What can the Nurseryman do to help the 
cause? Many of the inspectors expressed 
their willingness and desire to cooperate 
with the Nurserymen in bringing about uni- 
formity. It seems to me the first thing 
the Nurserymen should do is to line up ail 
the Nursery organizations or associations 
within each section alloted to the various 
plant boards and through their associations 
appoint committees to cooperate with the 
inspectors. These committees should pre 
sent the Nurserymen’s point of view and see 
to it that the trade’s interests are protected. 


Before uniformity can be accomplished 
there are a number of matters to be 
settled. A “black list” of diseases and in- 
sects must be pretty generally agreed up- 
on. The term “Nursery stock” must be 
clearly defined. It has at present widely 
differing applications in various parts of 
the country. Some exceptions to uniform- 
ity may have to be admitted. For instance, 
raspberry mosaic might founder the whole 
scheme unless some exceptions can be 
made for it. Is fumigation a suitable sub- 
stitute for inspection? That is a question 
which must be answered. 

The dangers which beset the Nurserymen 
in the attempt to bring about uniformity 
may not be so obvious but they are present. 

(Continued on Page 114) 
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ADVANTAGES OF UNIFORM NURSERY INSPECTION 


(Continued from Page 113) 
First of all there is the danger of making 
the regulations toe cumbersome. One of 
the plans suggested is the issuing of 
special numbered tags, each number to be 
accounted for. In addition to the special 
tag the Nurseryman would have to furnish 
the inspector of the receiving state an in- 
voice for each and every shipment into the 
state. Some inspectors may insist upon 
the charging of fees and the requiring of 
bonds for out-of-state Nurserymen. In 
practice these requirements are _ really 
means of raising revenue instead of walls 
of protection. A large number of inspect- 
ors seem to favor terminal or destination 
inspection, admitting the while that the ex- 
pense would be prohibitive in many states 
where revenue is already insufficient to 
carry on ordinary field inspection. Desir- 
able as terminal inspection may be, it 
would be a serious handicap to the Nursery 
business if it became the general practice. 
It would slow down business, 


make de- 





liveries more expensive, be injurious to the 
stock, and subject the receiving state to 
great expense. Obviously it would be im- 
practical to inspect the multitudes of small 
orders within a reasonable length of time 
and the whole process would soon result in 
a hopeless muddle. 

There is one state that is making an in- 
congruous attempt at terminal inspection at 
the present time. All parcel post shipments 
into the state are sent to a central point 
for inspection, but express and freight 
shipments go scot free if accompanied by 
the regular permit tag. Why the distinc- 
tion I do not know. 

Many of the state inspectors are sus- 
picious of the Nurserymen, especially those 
out of the state. One specifically accused 
the American Association of Nurserymen of 
employing the best legal talent to break 
down state inspection laws. He further 
stated that to his definite knowledge Nur- 
serymen had maintained strong lobbies to 
prevent protective inspection legislation 





Just What Are the Nurserymen Undertaking? 
(Continued from Page 113) 


petent individual Nurseryman. Cooperation for that purpose is essential together with 
cooperation in market development. 


The Object of a National Campaign—Any campaign the Nursery industry is to foster 
must be an all embracing movement to increase the sales of all branches of the industry 
in all sections of the country. The problem of the Nursery industry is to make people 
conscious of their home surroundings. We must make people want to plant and to take 
the same pride and interest in their yards and gardens that they take in their personal 
appearance or welfare. The majrity of people today give but little thought to their 
grounds because the matter has not been brought to their attention. Each individual 
has a certain amount to spend and if other lines of business make greater effort than 
do Nurserymen for the buyers’ dollar it is only antural that but little is spent for Nur- 
sery stock. 

The problem in a national, or sectional advertising campaign is to sell, not a rose 
bush, apple tree or an evergreen, but to sell people the idea of taking greater interest 
in their outdoor planting and surroundings. It then follows as they become interested 
the selection will be for the kinds and types of plant materials best suited to their 
particular places. Make people desire attractively planted homes then the sale of in-+ 
dividual items will take care of itself. 


Creating Desire—Desire can be created more quickly by appeal to pride than by any 
other method. Make the home owner conscious of the fact that more people see the 
outside than the inside of his home and more or less he is judged by the appearance 
of his place, then a good foundation is laid for the purchase of Nursery stock. There 
are many appeals to be made, such as pleasure afforded, heritage for children to be 
raised among beautiful specimens of plant life, and the increase in value in after 
years once well planted. 


Educational Efforts—After appeal the home owner should be shown how a properly 
planted place appears, its likeness by means of booklets and attractive illustrations. 
Mediums proposed are National Magazines, Educational Booklets, and general publicity 
both in the advertising and the news columns of the press, including more than the 
garden magazines as these already reach people interested in general. Booklets. should 
be used in connection for more complete information. 

The nation-wide garden contest is becoming very effective. When the home-owner 
signs to compete in the contest he puts himself on record to improve his grounds and 
especially that intended to reach. More publicity will be given this type of program 
than most others for the reason that local organizations sponsoring such contests exert 
pressure to secure publicity. It is intended to help local organizations desiring to start 
such campaign, with information essential for success. Educational pamphlets at cost, 
outlines for talks and addresses, and handsomely engraved certificates to be issued to 
those who win prizes. 

As example of the success of such project, in Davenport, Iowa, 1913, first year of the 
contest one home in twenty was entered; in 1914 one home in every six and in 1915 
one home-owner in every five went on record to beautify his grounds. Every class 
from the poorest to the millionaire became interested. The newspaprs backed the con- 
test and were responsible in a measure, for its success. The Ladies’ Home Journal 
test and were responsible, in a measure, for its success. The Ladies Home ournal 
printed a double page spread, other magazines and newspapers carried publicity of the 
campaign. So many inquiries were received on how the campaign was conducted that 
the Ladies’ Home Journal issued a booklet explaining the contest. It is proposed to 
extend these operations to the rural districts cooperating with the farm agents for 
more attractive farmsteads. 


The Four Year Campaign—The plan for a four year campaign, as. proposed was 
adopted by the American Association of Nurserymen at the Denver Convention, which 
involves an expenditure of about $100,000 a year. Beyond all reasonable doubt a 
national publicity and educational campaign, as proposed, will increase the sale volume 
of the Nursery business which appears to be the logical forward movement at this 
time, commensurate with the trend in other lines of business covering wide ranges of 
distribution. At the same time, from past experiences and observations of various 
other national publicity campaigns, it is essential to provide in connection for orderly 
production which includes standardization as to type and grade specifications of the 
various Nursery products to maintain economical production, and to co-ordinate supply 
with demand within reasonable range, so far as possible in justice to all interests, 
avoiding profitless prosperity to be forced on deserving participants in a broad co 
operative plan for market development. 


within a given state. Another inspector 
charges the Nurserymen of a certain state 
with fostering a prohibitive inspection law 
as far as out-of-state Nurserymen are con- 
cerned as a sort of protective wall. As 
long as inspectors hold these opinions “of 
the Nursery fraternity, it will be difficult 
to secure their cooperation in unifying in- 
spection laws. Fortunately they are great- 
ly in the minority and most of them are 
just as anxious to see this thing brought 
about as we. 

As a definite proposal, I would suggest 
to this association that its president be 
empowered to appoint a strong committee 
to cooperate actively with the Central 
Plant Board in bringing about uniformity 
of inspection laws within this central dis- 
trict. 


Milton Nursery Anniversary 


This year marks the half-century period 
during which time Milton Nursery Company, 
Milton, Ore., has rounded out a full fifty 
years of its business career. Such a period 
of successful, uninterrupted operation, in 
the same place, by the same interests, is a 
record that any concern may well be proud 
of. 

Founded in 1878, by A. Miller, the busi- 
ness was built up in a conservative way 
to 1906, when a son, S. A. Miller, was given 
an active and sharing interest in the work, 
thereafter to be known as A. Miller & Son. 
Under the endeavors of these two men the 
business rapidly expanded, soon taking in- 
to its operation the other two sons and 
changing the firm name of A. Miller & 
Sons. In 1898 to further facilitate the 
handling of its affairs, a corporation was 
formed—the Milton Nursery Company. The 
personnel of the company as it now stands 
is S. A. Miller, pres. and gen. manager; C. 
B. Miller, treas. and asst. manager; G. W. 
Miller, vice-pres.; C. D. Hobbs, secretary. 
A. Miller was of sterling Dunkard stock 
and doubtless the success of this enter- 
prise is due to the fundamental principles 
of integrity and thrift brought into all its 
dealings by himself and the imprint he 
left. 

In commenmoration of this fiftieth anni- 
versary, the company planned an outing 
for its employees, and individuals who had 
been in its employ. A picnic was held 
Aug. 7 at the Toll Gate, Summit of the Blue 
Mountains, about twenty miles distant, at 
Langdon Lake. More than one hundred and 
fifty men, women and chidren were pres- 
ent. Games and amusements were en- 
joyed on the grassy slopes of the mountain 
meadows. One of the honor guests and 
first employees was Henry Samuel who en- 
tered the employ of A. Miller, 46 years 
ago. The oldset man present now actively 
employed by the company, was M. F. Hubbs, 
said to be 72 years young. 





AMERICAN PLANT 
PROPAGATORS ASSOCIATION | 
H. Lloyd Haupt, Hatboro, Pa., Secy. | 











President Henry Klehm and Secretary 
H. Lloyd Haupt of the American Plant 
Propagators Association have started plans 
for the annual meeting of the association 
in Boston July 16, 1929. Program features 
are being arranged. John Nordine, Lake 
City, Minn., is vice-president. The execu- 
tive committee is composed of: Henry 
Klehm, chairman, Arlington Heights, Il; 
John Siebenthaler (1929), Dayton, O.; W. 
B. Cole (1929), Painesville, O,; Clarence 
Malmo (1930), Seattle, Wash.; Thomas A. 
McBeth (1930), Springfield, O.; George Ver- 
halen (1931), Scottsville, Tex.; Howard 
Scarff (1931), New Carlisle, O. 
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NURSERY INSPECTOR DESCRIBES HIS WORK IN DETAIL 


J. C. Goodwin, Nursery inspector of the 
Florida Plant Board, has this to say regard- 
ing the Nursery inspection situation in Flor- 
ida: 

“The purchaser of a plant is rightfully en- 
titled to receive a plant that is free from 
especially injurious insects; by the same 
token, a plant sold, delivered and planted is 
entitled to an opportunity to flourish and 


fulfil its mission unhampered and unhandi- 
capped by myriads of pests. This, then, is 
the mission of the Nursery Inspection De- 
partment of the State Plant Board: to keep 
Florida Nurseries under constant inspection 
to prevent the spread of especially injurious 
pests on Nursery stock. Among the numer- 
ous ways that plant pests are disseminated, 
the movement of Nursery stock can be 
placed in the front rank. When an infested 
plant is taken from a Nursery and planted 
out, the host lives and carries the pest over 
from one generation to another. In a Nur- 
sery where the numerous plants are in close 
proximity to each other, it is easy for a pest 
to become established. The field inspectors 
attached to the Nursery Inspection Depart- 
ment, in their regular routine inspections, 
carefully inspect the stock in the Nursery 
and thus discover outbreaks while they are 
still in their incipiency. An outbreak dis- 
covered in its beginning will prevent the 
distribution of the pest not only over our 
own state but the other states as well be- 
cause our Nurserymen are today shipping 
material to every state in the Union and to 
many foreign countries. 

“There are 2,345 Nurseries in this state, 
according to the last annual report, June 30, 
1927. A few have retired from business 
since this date, but others have entered 
business and the total Nurseries in business 
in this state today is not far from the fig- 
ure as of June 30. There were embraced in 
the 2,345 Nurseries approximately 10,000 
acres of ground and our records show a total 
of 62,000,000 plants under inspection. While 
the acreage in citrus Nurseries is double 
that of ornamental, yet the number of plants 
in each is about the same. These figures do 
not include the latest acquisition to our 
horticulture in this state, the production of 
narcissus bulbs on a large scale. When the 
Federal Department of Agriculture imposed 
the restrictions on foreign bulbs, restric- 
tions were also imposed on the interstate 
movement of certain bulbs. In order to 
meet the interstate regulations and afford 
our people an opportunity to reap the har- 
vest, the Nursery Inspection Department of 
the State Plant Board undertook to inspect 
bulbs and thus permit the growers to secure 
Federal certification. On June 30, 1927, we 
had under inspection over 50,000,000 bulbs 
in the hands of 71 growers. Over two-thirds 
of the bulbs produced in the United States 
last year were produced in Florida. On the 
spring inspection the number of growers 
had increased to 90 and others have signified 
their intention of growing bulbs, either as a 
side-line or as a major crop. 

“Now that we have had a glimpse of the 
work performed, let us consider the how 
and why of the matter. For the sake of ef- 
ficiency, the state is divided into inspection- 
al districts. There are 12 such districts now. 
Each district is in charge of a field repre 
sentative who has a complete list of the 
Nurseries within his territory and makes in- 
spections of same at regular intervals. Our 
Assistant Nursery Inspectors are all trained 
men with years of experience in inspectional 
work and fully appreciate their responsibil- 
ity in the protection of our horticultural in- 
terests. The size of the district depends on 
the number of Nurseries and acreage in- 
volved in the area. When an inspector en- 
ters a Nursery, he goes there for the pur- 
pose of ascertaining what pests are present. 
He carefully dons his one piece inspection 
suit when beginning his work in a citrus 
property. The inspection is not made the 
same as you would go out and look over a 
field of grain. The Nursery is inspected sys- 
tematically and carefully. The inspector 
goes up one row and down another, con- 
stantly on the alert, scrutinizing each and 
every plant. After the inspection has been 
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completed, the inspector very carefully re- 
moves his inspection suit and disinfects 
same in a solution of bichloride of mercury 
at a dilution of 1 to 1000. This precaution 
is taken to prevent the inspector from be- 
ing a distributor of the very thing he is try- 
ing to find. Before leaving the Nursery, the 
inspector makes out a detailed report on 
the conditions prevailing and this report is 
mailed to the Nursery Inspection Depart- 
ment at Gainesville. It is upon the findings 
of the field inspector, together with such 
other information as may be on record, that 
the Nursery Inspection Deaprtment bases 
its action. During the fiscal year ending 
June 30, 1927, it was found necessary to im- 


pose restrictions on Nurseries, either a por- | 


tion of the Nursery or the entire Nursery, 
1,080 times. In some instances, the same 
Nursery has had restrictions imposed sev- 
eral times during the year. A quarantine is 
the last resort: it is invoked after other 
methods of securing action on the part of 
the Nurseryman have failed. When our 
field representatives note the presence of 
some of our more common insects, the Nur- 
seryman is advised of the fact and is given 
an opportunity to clean up in order to pre- 
vent a quarantine at a subsequent inspec- 
tion. Most of the Nurserymen seem to ap- 
preciate this word of caution and have 
cleaned up. 


“Upon receipt of the report from the field 
inspector, the Nurseryman is advised of our 
action and is afforded an opportunity to se- 
cure inspection certificate tags, if the con- 
ditions prevailing in the Nursery merit such 
action. Each certificate tag is numbered 
and the Nurseryman is required, under the 
Plant Act of 1927, to make a record of each 
sale and transmit to the Nursery Inspector 
at Gainesville a report showing the name 
and address of the Nurseryman making the 
sale, the name and address of the purchaser, 
date, number of the certificate tag attached 
to the shipment and kind and quantity of 
the Nursery stock. Each report from the 
Nurseryman is filed in the office of the Nur- 
sery Inspector as a part of our permanent 
record. Now, perhaps, you ask why this 
record. By keeping these invoices or re- 
ports on the movement of Nursery stock, we 
have the basis for intelligent eradication 
work should such be necessary. Let us take, 
as an example, what would happen should 
canker or some other major pest be found 
in a grove. The first thing we would do 
would be to ascertain the source of the 
trees. With this information, we would re- 
fer to our files and have immedi&tely avail- 
able a complete record of the movement of 
stock from that Nursery. With this inror- 
mation at hand, the inspectors would be able 
to go direct to the recipients of stock from 
this Nursery to ascertain if the same con- 
dition prevails elsewhere in the state. With- 
out this record we would have to spend 
weeks and months trying to locate the vari- 
ous shipments from the Nursery where the 
infected or infested stock was grown. These 
records are for your protection and our 
guidance. 


“During the past fiscal year we were able 
to inspect Nurseries in the state at the rate 
of 3.5 inspections per annum. This number 
of inspections is entirely too low. With our 
tropical conditions, we should have a report 
on a Nursery every 60 days. With our won- 
derful sunshine and continuous growing 
weather, it is possible for a plant pest to 
become numerous almost over night. Under 
northern conditions where pests develop 
more slowly, this large number of inspec- 
tions per annum would not be required. Un- 
der our most favorable conditions, we should 


115 


inspect Nurseries frequently—every sixty 


days is none too often. 


“During the past several years some of 
our Nurserymen have been prone to rest on 
their oars and bemoan the fact that business 
was all shot to pieces. They did not keep 
their Nurseries in good condition and their 
trees were not thrifty, thus hindering the 
inspector when he called. A Nursery that 
is in good shape is far easier to inspect than 
one that is grown up in grass and weeds and 
fairly reeking with pests. Today, conditions 
are somewhat improved. Nurseries are re- 
ceiving better care and some new Nurseries 
are applying for inspection and certification. 
With the renewed interest, the number of in- 
spectors available will not be able to main- 
tain the average of 3.5 inspections per year. 
It is impossible and impracticable to rush 
the inspectors in order to make more inspec- 
tions because the very nature of the work 
demands thoroughness. With the decrease 
in the number of inspections given each 
Nursery during the year, a decrease in the 
protection afforded will, of course, result. 
Each grower should therefore consider him- 
self a self-appointed committee of one to 
see that his own property is kept clean in 
order to prevent the rapid dissemination of 
plant pests. There is a limit to human 
effort. We can go just so far with the im- 
plements furnished. We can not accom- 
plish the impossible. 

“If a plant pest should be so thoughtless 
and inconsiderate as to make its appearance 
between the times our inspector is at your 
place, advise us immediately. At the same 
time, send us specimens in a pasteboard box 
or tin can. Do not send specimens in an 
envelope—there is too much danger of the 
specimens being mashed beyond recognition. 
By helping us you help yourselves. Through 
your unstinted cooperation, we will be able 
to afford you the maximum protection in 
the everlasting battle against the bug.” 


Nurserymen in a Joint Conference 


An acquaintance meeting of Nurserymen, 
fruit growers and county agents was a 
feature of farmers’ week at A. & M. Col- 
lege, College Station, Tex., Aug. 2, Dean 
E. J. Kyle discussed the outlook for horti- 
culture in Texas; Will Munson, Denison, 
talked on grapes; W. A. Nabors on com- 
mercial fruit growing; J. F. Roseborough 
on relationship between Nurserymen and 
county agents; F. W. Westcourt on farm 
and city plantings of shrubs and ever- 
greens; Dr. Taubenhaus on diseases affect- 
ing Nureery stock. 





John Brady, Brady’s Nurseries, White 
Bear Lake, Minn., died Aug. 3 at his home 
in St. Paul ,aged 65 years. He was born in 
Germany and came to this country in 1880. 


“Some Relations of Green Manures to 
the Nitrogen of a Soil” is the subject of v 
Cornell University bulletin by T. L. Lyon 
and B. D. Wilson. 


The Crews-Peters Nursery, San Diego, 
Cal., is supplying the stock and supervising 
the landscaping of the new Agua Caliente 
Hotel and grounds at Tia Juana Hot 
Springs, Mexico. 


David S. Geddes, St. Louis, Mo., is one 
of the latest advocates of highway planting 
of trees and shrubs; he hooks up the idea 
with the Nurserymen’s National Publicity 
Campaign. 








Fredonia, Chautauqua Co., N. Y. 


We invite your inquiries. 








THE F. E. SCHIFFERLI & SON NURSERIES 


We offer for Fall and Spring a very large and complete assortment of 
FREDONIA GROWN GRAPE VINES, CURRANTS, GOOSEBERRIES 


Everything we offer is of our own growing and will be graded up to our usual 
high standard that we originated and adopted many years ago and has made many 
everlasting customers, and our business a success. 


ee 
SS 


Established 1890 
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CHIEF EXPONENT OF THE 
AMERICAN NURSERY TRADE 


Featuring the Nursery Trade and Plant- 
ing News of American and foreign activities 
as they affect American conditions. Foster- 
ing individual and associated effort for the 
advancement of the Nursery and Planting 
Industry. 
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FOUNDER OF AMERICAN NURSERY 
TRADE JOURNALISM 


HE FIRST Nursery trade paper in 
America was established in 1893, as 
leng-time Nursery concerns know, 

and for nearly thirteen years was con- 
ducted under the personal and exclusive 
direction of Ralph T. Olcott, of hes- 
ter, N. Y., who later founded the AMER- 
ICAN NURSERYMAN on broad and un- 
trammeled lines. 


“The dean of Nursery Trade Journal- 
ists."—John Watson. 








IMPORTANCE OF THE TRADE 
PRESS 


In a recent address to men connect- 
ed with the press, President Coolidge 
said: 

“Whatever has to do with the col- 
lection and transmission of informa- 
tion to the public is of the highest im- 
portance. It is gratifying to know 
that this great service to America is 
in the hands of men of ability and 
patriotism. 

“There is a universal desire to 
serve the public in this capacity, not 
only interestingly, but candidly and 
helpfully. The fundamental institu- 
tions of our government scarcely ever 
fail to receive cordial support. The 
moral standards of society are 
strengthened and the intellectual 
vigor of the nation is increased and 
quickened by your constant efforts. 

“The press is also an important 
factor in the commercial and indus- 
trial development of our country. It 
carries an amount of scientific infor- 
mation which stimulates both the pro- 
duction and consumption of all kinds 
of commodities. 

“This service is always on the con- 
structive side of affairs, encouraging 
men to think better, to do better and 
to live better. Reaching through it 
all, there is every assurance that to- 
day is better than yesterday, that to- 
morrow will be a better day than to- 
day and that faith is justified.” 








The “American Nurseryman” 
is highly indorsed individually and 
collectively by the American Associa- 
tion of Nurserymen and by more than 
a score of district and state trade as- 
sociations in the United States and 
Canada. 
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equally on all branches of the industry. 


committee are: 
ton, N. J.; Bert Lake, Shenandoah, Ia.; 
William Pitkin, Rochester, N. Y.; 
Los Angeles, Calif.; 
ham, Mass. 

E. G. Naeckel of Davenport, Ia., 


the campaign. 


Collecting $150,000 For the First Year 


For the Nation-Wide Campaign—Completion of This Amount Will Be the 
Signal To Start—Committee in Charge 

According to the resolution unanimously adopted by the members of the 
American Association of Nurserymen, each Nurseryman will be asked to con- 
tribute one-half of one per cent of his annual business toward the Million Dollar 
Nation-Wide Advertising and Merchandising Campaign. 

This quota was again agreed upon at a joint meeting of the executive com- 
mittee and the directors of the Association and it was decided that it is to fall 


The amount sounds small, but when the wide-awake Nurserymen all over the 
country get behind the movement the aggregate total will make sufficient funds 
to carry on a campaign that should create a future Billion Dollar Market. 

Since no one wants such a plan to be a sky rocket, it has been arranged that 
the campaign will not get underway until $150,000 for the firet year of the four- 
year program has been collected. Should that amount not be collected, all sub- 
scriptions will be returned to the Nurserymen who have already contributed. 

Every Nurseryman will profit from the campaign; so it has been held as only 
fair and just that each should pay a proportionate share of the investment. 

Collection of funds has just started by districts. 
E. C. Hilborn, Valley City, N. D., chairman; J. D. Eisele, River- 
S. G. Nelson, Glenview, IIL; 
Harrisburg, Pa.; W. G. Harrison, Painesville, O.; Paul Lindley, Pomona, N. C.; 
J. B. Baker, Fort Worth, Tex.; 
Clark Pilkington, Portland, Ore.; 


is the campaign manager. 

Only the most straight-forward business methods will be used in administering 
Full details of the program are to be outlined in a Plan Book that 
will shortly be sent to each member of the industry. 


Members of the fund raising 
J. H. McFarland, 


R. F. Wilcox, 
Richard Wyman, Framing- 








If I can accomplish more by putting a 
few hundred dollars of my sales or ad- 
vertising money alongside that of the 
money of my fellow-Nurserymen from the 
East and West and South, I will con- 
sider it good business to do it that way. 
The larger fund can hope to create some 
new ideas or new styles and make for 
larger sales for all of us. 

Sales increases have not kept pace 
with production. There is trouble ahead 
unless we can find larger markets. A 
small amount wisely spent may bring us 
larger returns. 

Apparently there are two kinds of ad- 
vertising. First, to get business away 
from the other fellow; self-preservation 
demands a share of this. This is neces- 
sarily individual advertising. Second, 
there is constructive advertising that in- 





“If I Can Accomplish More’”—E. C. Hilborn 


creases consumption. It is this kind that 
points the way to a larger use of plants 
and in its results we all share. Its 
profits start with the retailers and back 
up to the wholesalers. This is the one 
type of advertising which can best be 
accomplished by a cooperative effort. 

Gentlemen, we Nurserymen have been 
accused of doing nothing and of being 
unprogressive. The facts of the survey 
also accuse us. Our business has been 
moving at a snail’s pace. Every other 
line has been building but ours. At last 
we have a definite plan to go forward. 

The time has come when the American 
Nurserymen, acting as a unit, should di- 
rect the thinking of the public as it per- 
tains to their parks and their home 
grounds.—Chairman E. C. Hilborn, Dis- 
tribution Committee, A. A. N. 








Under the heading “Do Nurseries Spread 
Peach Yellows,” Bulletin 460, Pa. Dept. 
Agr. says: “Peach growers everywhere 
have from time to time blamed Nursery- 
men for sending out peach yellows in Nur- 
sery stock; and from what little was known 
about the disease there seemed to be some 
justification for this charge. It is estab- 
lished that the disease can be transmitted 
by budding, at least into larger trees, and 
the habit in Nurseries of budding large 
blocks from other Nursery stock appeared 
to provide ample opportunity for disease 
spread by this method. An attempt was 
made in 1925 to gather evidence bearing 
on this point. The inspection record of 
the Department give complete data on the 
age and number of yellows for each block 
of trees in the orchards covered, and to 
supplement these records the Nursery 


origin of 158 orchards containing 157,796 
trees was ascertained by questionnaire. 
These records of origin were then united 
with the inspection data in such a way as 
to list under each Nursery the orchards 
derived from it, together with the yellows 
found in each. 


It should be noted that only younger or- 
chards were included in this summary to 
minimize the complications arising from 
possible secondary spread. If any in- 
dividual Nursery were guilty of spreading 
yellows in its stock the lists thus compiled 
would show it at once in the excessive 
amount of disease in the young orchards 
planted from its stock. There were no 
such Nurseries. Analysis of the data from 
any angle failed to cast the slightest sus- 
picion on any Nursery either in or out of 
the state. The result must be taken to 
mean that our peach Nursery stock is at 
least of minor importance as a means of 
spreading yellows.” 


The Canadian commercial apple crop out- 
look based on August 1 condition indicated 
a yield of 2,938,970 barrels or 4 per cent 
above last year’s crop. of 2,811,100 barrels, 
according to reports from the Dominion De- 
partment of Agriculture received in the 
Foreign Service of the Bureau of Agricul- 
tural Economics. The crop is only 93 per 
cent of the five year average, however. 
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The Romance Behind Fruit Names 


Under the heading “The Romance Behind 
Fruit Names”, H. B. Tukey, of the New York 
State Experiment Station, writes entertain- 
ingly in Fruits and Gardens, showing that 
the Rain Cloud label attached by a grocer 
to a basket of Green Gage plums was really 
Reine Claude which, of course, is simply 
Queen Claudia. 

Everyone in America knows the Bartlett 
pear, say Mr. Tukey. The same variety, 
grown in Europe, is called by a different 
name, and the story back of it is typical of 
how many fruits got their names. It seems 
that about 1765 an English schoolmaster 
by the name of Stair found a pear which 
particularly appealed to him growing wild 
on his premises. He showed the fruit to his 
neighbors and they began calling it “Stair’s 
Pear”, just as the baby next door is first 
called Jones’ baby or Smith’s baby. An en- 
terprising London Nurseryman, Mr. Wil- 
liams, heard of the new fruit and introduced 
it throughout England, so that it took the 
name of “Williams” and “Williams’ Bon 
Chretien”, bon chretien being translated 
“good Christian”. Several years later Enoch 
Bartlett acquired the estate upon which the 
trees were growing, recognized the variety 
as promising, and introduced it to America 
under his own name, Bartlett. 

The “Agen” plum, more familiar as the 
“French prune”, and still more familiar to 
most folks as one of the common breakfast 
prunes, has been known at one time or an- 
other by at least 37 different names, trans- 
lated into half a dozen different languages, 
and in length all the way from one syllable 
to a dozen. The Catawba grape which in- 
spired Longfellow to write of “Catawba wine, 
with a taste so divine, so dulcet, delicious, 
and dreamy,” is credited with over a score 
of synonyms; and the Newtown apple, whose 
fine flavor caused a British sovereign to re- 
move the tax on American apples so that 
his subjects might not be deprived of it, has 
been designated in almost thirty different 
ways. In general, the older and more popu- 
lar a variety, the more names it has. 

The Royal Anne sweet cherry is so widely 
known by that name in America that house- 
wives purchase canned sweet cherries by 
calling for the varietal name, yet the Na- 
poleon cherry grown in Eastern fruit setc- 
tions of America is identical with the Royal 
Anne. The labels being lost from the trees 
of Napoleon carried across the continent in 
early days, the name “Royal Anne” was sub- 
stituted and hold its own against all rhyme 
and reason. 

“Bing,” the large, firm, black sweet cherry 
most commonly seen on fruit stands, was 
named after a Chinese workman; while the 
Wild Goose plum, one of the native Ameri- 
can varieties, sprang from a seed found in 
the craw of a goose. 

The world has ever sung the praises of 
Peter M. Gideon, a pioneer at Excelsior, 
Minn., for from one of the seeds purchased 


with his last eight dollars sprang a tree now 
famous as the “Wealthy” apple. There was 
no irony in the name; it is the given name 
of his beloved wife. 

But this is the age of science, concludes 
Mr. Tukey, and science must be served. New 
varieties are becoming the products of fruit 
breeding enterprises conducted at the agri- 
cultural experiment stations throughout the 
country. Accordingly systematic naming 
takes hold and the apple varieties originated 
by one of the state experiment stations are 
named for counties, witness “Cortland,” 
“Chautauqua,” “Broome,” “Nassau,” “Ren- 
sselaer,” and “Otsego”. Grapes receive the 
names of towns in the grape producing sec- 
tions of the state as “Urbana,” “Westfield,” 
“Ripley,” and “Dunkirk.” Then again cross- 
es between two varieties may bear a com- 
posite of the two such as “Barseck,’ whose 
parents are “Bartlett” and “Seckel”; “Eu- 
medel”, a cross between “Eumelan” and 
“Delaware”; and “Delago” a seedling from 
“Delago” and “Goethe.” Business contri- 
butes the “Orenco” apple distributed by the 
Oregon Nursery Company. South Dakota 
follows a novel system and never fears the 
possibility of adopting a name already in 
use. The result is Tokeya, Sapa, Opata, 
Hanska, Kaga, Inkpa, and Toka—all good 
Sioux Indian words. 

“Unfortunately fruit naming is not all 
under one management so that the process 
is not so simple as that used for Pullman 
cars. Duplication is a frequent source of 
trouble for what with some 5,000 varieties 
of apples, fully as many pears, and thous- 
ands of peaches, plums, cherries, and other 
fruits, the possibility looms large. Yet by 
the time all the common English names 
have been exhausted archeologists will have 
pried further into the languages of bygone 
days. And for that matter the Chinese and 
Marquesan languages have scarcely been 
touched, so that in all probability the ro- 
mance behind fruit names will continue un- 
til Gabriel blows his horn.” 


New York’s Apple Prestige 

Geographically, New York State is ideal- 
ly located to regain its prestige as the 
leading apple exporting state and to bene 
fit from the increased demand for apples 
that is in evidence in Europe, particularly 
in England, said Edwin Smith, London 
marketing representative of the U. S. De 
partment of Agriculture, in addressing 
members of the New York State Horticul 
tural Society at their summer meeting at 


the Experiment Station at Geneva on Au- 


gust 15. 

The necessity for meeting the demand of 
the English market as to variety, color, 
size, and quality was emphasized by Mr. 
Smith, who pointed out that Virginia, 
though further away from London than 
New York, had displaced the Empire State 
as the leading apple exporting state, be- 
cause her fruit more nearly met the stand- 
ards desired. 

Speaking of varieties suitable for the ex- 
port trade, Mr. Smith said in part, “New 
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York State needs a highly colored Bald- 
win or similar variety for its export trade. 
The Ben Davis still will go in Germany 
and Scandinavian markets where hardi- 
ness in shipping to remote destinations is 
of first importance. Golden Russet and 
Newtown are still greatly appreciated in 
Great Britian, but British dealers complain 
that they do not see the quantity of Hud- 
son River Newtowns that they used to re- 
ceive. At the present time the MelIntosh 
is not a good export variety and there is 
no immediate prospect that it will be. 
“The Greening is at present one of New 
York’s best varieties for export because as 
a cooking apple it is thoroughly appre- 
ciated. However, in good years England 
produces sufficient cooking apples to meet 
her needs.” Crop reports indicate that 
European apple crops are to be smaller 
than they were in 1927, said Mr. Smith, 
who added that indications point to a 


“steady winter demand for imported cook- 


ing apples particularly. 

Marketing officials of the Deaprtment of 
Agriculture stand ready to investigate and 
report on specific export problems in an 
effort to aid American fruit growers to 
market their products, said the speaker. 


When Is a Nectarine? 

When Mother Nature created a peach 
without fuzz she bestowed a benefit upon 
mankind which is only now coming to be 
fully appreciated, especially in the East, de- 
clares Dr. U. P. Hedrick, horticulturist at 
the Experiment Station at Geneva, N. Y., 
commenting on an exhibit of nectarine va- 
rieties to be made by the Station at the 
State Fair. 

“Nectarines are peaches in every respect 
except that they lack the fuzziness of the 
skin which characterizes the peach,” says 
Dr. Hedrick. “Nectarine trees cannot be 
told from peach trees unless the fruit is 
present. There are cling-stone and free- 
stone varieties of nectarines just as there 
are of peaches, while the flesh of the nec- 
tarine may be red, yellow, or white. 

“Nectarines may spring from peach 
stones, and peaches sometimes come from 
nectarine seeds. Peach trees may also pro- 
duce nectarines on one twig or branch, the 
rest of the tree producing peaches. Nec- 
tarine trees have likewise been known to 
produce peaches. Once in a while a peach 
tree or a nectarine tree will produce an in- 
dividual fruit that is part nectarine and 
part peach. 

“One of the principal reasons why nec- 
tarines have not found more favor in the 
East is the lack of good varieties. The Ex- 
periment Station has been testing out va- 
rieties of nectarines and now has over 30 
different sorts in its orchards. A collection 
of these varieties will be shown in the 
Station’s State Fair exhibit.” 





Creditors of the United States Nursery 
Co., formerly in business in Roseacres, 
Miss., have been requested to file claims 
with C. G. Snyder, receiver, Clarksdale, 
Miss. 

A greenhouse 21 x 164 feet is under con- 
struction for F. & F. Nurseries, Springfield, 
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: COMING EVENTS 








Southern Nurserymen’s Ass’n. — Annual 
convention, Memphis, Tenn., Sept. 12-13. 

Southwestern Nurserymen’s Ass’n.—<An- 
nual convention, Memphis, Tenn., Sept. 12- 
13. 

American Rose Society—Annual meeting, 
DuPont “Longwood” Estate, Kennett Square, 
Pa., Sept. 21. 

American Dahlia Society—Annual exhi- 
bition, Madison Square Garden, New York, 
Sept. 26-27. 

Cal. Ass’n. of Nurserymen—Annual con- 
vention, Beverly Hills, Sept. 27-29. 

Neb. Nurserymen’s Ass’n.—Summer meet- 
ing, Sonderegger Nurseries, Beatrice, Sept. 
11. 

Seventh Mid-West Horticultural Exhi- 
bition—Memorial Bldg., Cedar Rapids, Iowa, 
Nov. 14-17. 
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ROADSIDE TREE PLANTING CONDITIONS TO OBSERVE 


By Richard Lieber in Indianapolis News 


shade trees in North Meridian stree- 
Indianapolis, in order to widen this im- 
portant north and south traffic artery, is 


a forcible illustration that we who contem- 
plate roadside tree planting should bear in 
mind that roads and streets of the future 
will likely be twice as wide as now, so set 
trees back accordingly. 

While it is regretted that these handsome 
trees in Meridian street were removed to 
eare for the traffic of an intensive auto- 
motive age, it is with full realization they 
for many years served both as producers 
of shade in heated summer periods, as 
well as wind-breaks in winter, and that at 
all times were decorative and enhanced 
the beauty of this thoroughfare. In their 
removal is the object lesson that future 
tree planting, whether along highways of 
the state or in the business or residential 
streets, consideration must be given to 
pavement width so as not to interfere with 
utility and automotive service. For it is 
patent that when trees, regardless of their 
beauty or how much we love them, become 
obstacles to progress, they must be sacri- 
ficed. 


R ssc of several hundred splendid 


260 TREES REMOVED 

Accompanying photographs __ illustrate 
modern methods of tree removal. A count 
shows that about 260 trees were removed 
in the thirteen blocks improved, the trees 
averaging twenty-six to the block, consider- 
ing both sides of the street. 

Of late there has been persistent agita- 
tion in Indiana by women’s and civic clubs 
for roadside tree planting, and this land- 
scaping might well be the next step in our 
fast expanding highway system if only we 
could predict or ascertain future road 
widening requirements. 

So far, however, no one has ever figured 
out the cost to the taxpayer for the embel- 
lishment, and before we can reach any con- 
clusion whatsoever, it should be plainly 
understood that any plan of beautification 
of state highways must take place on state 
land. It can not be expected that farmers 
should contribute strips of their property, 
least of all be compelled to surrender it 
and, great as our exasperation may be at 
certain public service corporations for their 
ruthiess destruction of beautiful trees, we 
must remember that the service that they 
maintain is of the very greatest importance. 
Everybody is immediately interested in the 
functioning of telegraph, telephone, high 
tension current and the widening of streets 
and roads to better traffic conditions, there 
fore they are not in sympathy with any 
specific incident that will retard the ex- 
pansion of these services. 

ONLY ONE ANSWER 

Roadway tree planting means an exten- 
sion of at least fifty feet of the right of 
way on either side of the traveled road. 
Many of our highways are too narrow. If 
many trees were planted today, in accord- 
ance with the above provision, what would 





happen say in twenty years hence, when 
traffic forces widening these roads? There 
is, of course, only one answer—cut the 
trees and widen the roads as in the case 
of those old monarchs in Meridian street, 
where space needed between curbs is vast- 
ly more important than trees bordering an 
entirely too narrow streeet, causing con- 
gestion and ever increasing traffic hazards. 

In addition to the cost of acquisition of 
the needed right of way for roadside plant- 
ing, comes the cost of producing, planting 
and maintaining the trees and shrubs. It 
should be plainly understood that these 
figures would run into millions and tens of 
millions. 

URGES CAUTION IN PLANTING 

I am not trying to find argument against 
tree planting, but I must not evade the is- 
sue of planting on narrow rights of way 
that increased traffic soon will force to be 
extended. If roadside tree planting has 
to be done by the state because it will not 
be done by individuals as long as it is not 
to their individual interests, and will not 
be done until the country is much more 
densely populated, the taxpayers are en- 
titled to know two items very definitely. 
First, the permanency of the investment, and 
second, the total cost. Undoubtedly there 
are vast stretches in our state, especially 
in the southern part, where the main- 
tenance of trees along highways would be 
a public asset to the adjoining lands where 
township and counties in their self-interest 
might be induced to plant trees provided 
that the width of the road has been definite- 
ly ascertained for all time. 

In order to make the economic value of 
trees plain, but not with a view of ever 
using them for utilitarian purposes, let me 
cite these figures: 

ELEVEN MILLION ESTIMATED 

There are about seventy-six thousand 
miles of roads and highways in Indiana more 
or less permanently improved, and along 
them could be planted approximately eleven 
million trees, the equivalent to a forest 
when mature of 550,000 acres. These trees 
in fifty years would produce over two bil- 
lion five hundred million feet of lumber, 
worth at present market prices in excess 
of $50,000,000 on the stump. 

If oaks and hickories were planted the 
yield might not be as great in volume, but 
it would equal the value when cut at ma- 
turity. Again the nut crop would be ex- 
tremely valuable. Although nut trees do 
not bear every year, on the basis of a ma- 
ture tree bearing a bushel or more of nuts 
in an average season, and the price at 
$1.50 to $2 a bushel, 11,000,000 roadside nut 
trees would bear the equivalent to a full 
crop each three years worth approximately 
$5,000,000. Walnut and hickory are further 
favored for the deeper root system enabling 
them to better withstand drought and the 
ravages of insects and scale. Producing 
only a minimum of shade, they would af- 
ford protection to crops as a wind break 
and not retard crop growth. 











ILLINOIS NURSERYMEN’S 
ASSOCIATION 


N. E. Averill, Dundee, Secretary 





The mid-summer outing at Benton Har- 
bor, Mich., was as reual a marked success 
and was enjoyed in full as per program. 


Among those at the outing were: G. A. 
Chandler and Margaret Chandler, Kansas 
City, Mo.; Hazel B. Palmer, Dundee, III; 
N. E. Averill, secretary, Dundee, IIl.; Ar- 
thur L. Palmgren, Lillie Palmgren, W. B. 
Hagen, C. R. Erickson, Glenview, IIL; 
James Morton, Chicago representative of 
the Florists’ Exchange; A. Busch and fam- 
ily, Belleville, Ill.; R. S. Lake, Shenandoah, 
Ia.; F. D. Clavey and wife, Highland Park, 
Ill.; A. L. Fisher, Peter Wallace, A. J. 
Cultra, Onarga, Ill.; J. W. Beyer, McMinn- 
ville, Tenn.; A. M. Artz, Onarga, Ill; C. 
A. Stahelin, Bridgman, Mich.; A. Murphy, 
Chicago; John S. Schreiber, Benton Har- 
bor, Mich.; Homer Gravatt, Kansas City, 
Mo.; C. H. Johnson, Chenoa, Ill.; W. W. 
Patten, Charles City, Ia.; B. J. Manahan, 
Detroit, Mich.; H. Bowden, Geneva, N. Y.; 
O. A. Hobbs and Mrs. Hobbs, Bridgeport, 
Ind.; W. F. Bohlender, Tippecanoe City, 
O.; A. Campbell, J. C. Ballance, Paw Paw, 


Mich.; L. H. Warren, River Forest, IIL, 
and A. M. Grootendorst, Benton Harbor, 
Mich. 


New members of the American Associa- 
tion of Nurserymen are: The Cottage Gar 
dens, Lansing, Mich.; Jericho Turnpike 
Tree and Shrubbery Nursery, Syosett, L.L, 
N. Y.; Keystone State Nurseries, New Gali- 
lee, Pa.; Texas Ornamental Nursery, Thos. 
E. Murrey, Wills Point, Tex. 





OKLAHOMA NURSERYMEN’S | 
ASSOCIATION | 
W. E. Rey, Oklahoma City, Secy. 





Midsummer meeting of the Oklahoma 
Nurserymen’s Association was held in 
Ponca City, Aug. 23-24. The program in- 
cluded addresses of welcome and response 
by City Attorney R. O. Wilson and Presi- 
dent J. T. Foote; “Highway Beautification,” 
by State Forester George R. Phillips; Re 
newing Activity in Fruit Growing,” Jim 
Parker, Tecumseh; “Business Administra- 


tion,” T. A. Milstead, Shawnee; “Sales,” 
N. D. Woods; “New Material for the Land- 
scape Gardener,” H. L. Hatashita. A ban- 
uet was served in the evening at which 
Mr. Milstead was toastmaster and Clyde 
Muhlmore, editor Ponca City News, de- 
livered an address. The second day was 
devoted to entertainment and sight seeing. 
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Wayside Gardens 


HARDY PERENNIAL PLANTS 


Write ror Trade List. 


THE WAYSIDE GARDENS COMPANY 


MENTOR, OHIO 




















SOMETHING NEW 
In Butterfly Bush 


BUDDLEIA LINDLEYANA—In many ways super- 
ior to the common Magnifica. 
| growth; smaller, clean-cut foliage. Resembles privet. 
Flowers are violet-blue. 


FALL TRADE LIST will be in the mails early in 
September. We aim to have your name on our mail- 
ing list but sometimes we err. Tell us if we do. 


A. WILLIS & COMPANY 
Wholesale Nurserymen 


More upright in 


A comer—watch it. 





OTTAWA, KANSAS 
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DAYTON FRUIT TREE LABEL COMPANY 








Manufacturers, Nurserymen and Florists 








South Canal Street, 


Dayton, Ohio 


WOOD 
LABELS 











Fredonia Grown 
GRAPE VINES, CURRANTS, 
GOOSEBERRIES 
RASPBERRIES and 
BLACKBERRIES 


Large supply in all Varieties 


Let us quote on your requirements 
for Fall and Spring shipments. 


Foster Nursery Co., Inc. 
FREDONIA, N. Y. 














The Park Nursery Co. 
PLEVNA, ALA. 


Growers and Dealers 
—High Grade— 


NURSERY PRODUCTS 
FOREST TREE SEEDLINGS 


and 


ORNAMENTAL SHRUBS 
Our Specialty 


GET OUR PRICES BEFORE YOU BUY. 


HEAVY, TRANSPLANTED 
Surplus Nursery Stock 


Per 100 

1000 Spirea Thunbergi, 3-4 ~. ia kcen caves $35.00 
75C Redtwig Dogwood, 5-6 ft.......... 35.00 

2000 Regel’s Privet (True), 3 fe ee 25.00 


4500 Wh. Tartarian Honeysuckle, 5-6 ft. 25.00 
500 Indian Current, 3-4 ft............ 20.00 
500 American Plum, 6-8 ft., bushy..... 50.00 


All of the above stock will produce an im- 
nediate landscape effect. 


Truck and Carlot Orders Packed Free 
Packing otherwise, charged at cost. 


Westcroft Gardens 


GROSSE ILE, WAYNE CO., MICH. 
Ask for list of Perennial and Rock Plants 














150,000 June Bud Peach 


12-18 in., 18-24 in., and 2-3 ft. 


The best stock we have ever offered the trade 
and this is one of our two SPECIALTIES. 


Let Us Quote You Now 


We also are heavy on One Year Apple— 
strictly first-class stock. This is our other 
SPECIALTY. Send your list for prices. All 
standard varieties in both PEACH and APPLE. 


Apples 2-3 ft., 3-4 ft., and 4-5 ft. grades 


Cumberland Valley 


Nursery Co., Inc. 
McMINNVILLE, TENNESSEE 


SIDELINE 


*for 


Nurserystock Salesman 
who can handle 


Dresher Nursery and 
Garden Labels 


Write to 


MARTIN DRESCHER 
1838 Mills Ave., Norwood, Ohio 














A DEPENDABLE DIGGER 
at a reasonable price 
Write for a descriptive 
circular and prices 
“Yours for growing satisfaction” 
NEOSHO NURSERIES, Neosho, Missouri 




















Peach Pits 


The Howard-Hickory Co. 
HICKORY, N. C. 








[mported Peat Mos& 
(GROUND PEAT) 

Ber 

1 in. 


For Horticultural use. The superior 
lated variety cured and packed in Hollan 
moose “e $3.50 (spreads 240 sq. ft. 
dee - O. B. Boston. 

Write t for folder and quantity prices. 


C. E. BUELL, Inc., 131 State St., Boston, Mass. 








Juniperus Virginiana 
CLEAN 1928 SEED 


From the Platte River District in Nebraska 
VER ESIRABLE SEED 

Per Ib. 75c; 10 Ibs. $7.00; 100 Ibs. 

EVERGREEN NURSERY ‘CO. 


Established 1864 STURGEON BAY, WIS. 








THIS SPACE 
$5.00 Per Month 


Under Yearly Term 
Including publication ist and 15th. 


TWICE A MONTH AT SINGLE RATE 


Chief Exponent 
of the Nursery Trade 








We Will Mail 
TRADE CIRCULARS 


PRINTED MATTER 


“AMERICAN NURSERYMAN” LISTS 


Your Mailing Problem Solved 


The AMERICAN NURSERYMAN mail- 
ing lists are declared to be the most ac- 
curate in existence—the result of years 
of compilation and hourly revision to 
keep them up to date. Directory lists 
are necessarily incomplete and out of 
date. They are postage-killers. 

A SUPERIOR DIRECTORY SBRVICE 

Send us your Trade Circulars, Price 
Lists, Bulletins, etc., for mailing out to 
our comprehensive lists of Nurserymen 
of U. S. and Canada, in any lots from 
1,000 to 5,000 in certain states or sec- 
tions if desired, at following rates: 





(Each additional inclosure $1 ‘per M) 





$11.25 

Matter may be sent to us folded; Gov- 

ernment stamped envelopes may be 

used; thus eliminating folding and stamp- 
ing costs at this end. 

Exclusive, Comprehensive Lists. Time- 

Saving. Your Mailing Problem Solved. 


AMERICAN FRUITS PUB’G. CO. 
P. 0. Box 124 Rochester, N. Y. 


Per M 
NS COED cc acnteactgedcakheocates $4.00 
PUBETORTIRE oon c ces ccsncccensescess 3.50 
Folding per fold was che eet s<caipadinns 75 
BUMPING 2c ec ccccccccescccccccccess 1.00 
Mailing (single inclosure) . . 2.00 











The Westminster Nursery 
Westminster, Md. 
Offers in carload lots or less: 
CALIFORNIA PRIVET 
One and two year grades 
ASPARAGUS AND RHUBARB 
One and two year grades 
SHRUBBERY AND PERENNIALS 
In excellent assortment 
EVERGREENS 
A large supply of Thuya Pyramidalis, 
also lining out stock. 
Attractive prices will be quoted. Send 
us your want list. 








NORWAY SPRUCE 
BLACK HILL SPRUCE 
ORIENTAL SPRUCE 
WHITE SPRUCE 


Specimens in all varieties up to 5 ft. 


BUXUS SEMPERVIRENS 
10-12 in.—12-15 in.—15-18 in. 
VERY BUSHY AND HEAVY 

Can Furnish Same in Carload Lots 


Will have several thousand 


CUTLEAF WEEPING BIRCH 


to offer for Fall and Spring delivery 
4-6 ft.; 6-8 ft. sizes 


The Independence Nurseries Co. 
INDEPENDENCE, OHIO 


W. T. HOOD & CO. 
OLD DOMINION NURSERIES 
Richmond, Virginia 


We offer for Fall 1928 and Spring 1929: 
General Assortment of 


EVERGREENS 


Several Times Transplanted 

Four and Five Years Old 
PINK FLOWERING DOGWOOD, LOMBARDY 
POPLARS, SILVER MAPLE, CATALPA BUN- 
GEI. AZALEA HINEDEGIRI. yoo PAN- 
ICULATA, 75,000 RTED SHRUBS, CALI- 
FORNIA and AMOOR RIVER SRIVET. 
Also a COMPLETE LINE OF FRUIT TREES. 


Sample submitted on request. 
SEND US YOUR LIST FOR QUOTATIONS 


PEACH PITS We planted peach pits 

last fall and got no stand 
this spring. During the winter we stratified 
some of the pits we planted last fall and Lovell 
pits. The Lovells gave a fine stand while the 
others again did not sprout. It is an interest- 
ing experiment. Don't you want to try 100 
Ibs. alongside of your next’ planting? We'll 
give you the 7. n § ee who bought in 
quantity lots. Sam 

BORLING ne © MADISON, OHIO 























Established 1868 
Leading European Forest Tree Seed House 
A. GRUNWALD, Wiener-Neustadt, Austria 
Member A. A. N. 
An early order secures timely and, complete ex- 
ecution. Order fruit stones (myrobolans, maz- 
zard-cherries, etc.) now to insure full success. 


Test your seeds! Practical seed testers, $2 each 











A paper which gives the best value for 
the inoney tu the reader will give the 
best value te the advertiser as well. 1! 
don’t think there is any argumentembout 
the soundness of this view—H. Oumont, 
Chicago, Ill., in Printer’s Ink. 


NOTICE 


To all American Nurserymen and Seedsmen 
desiring to keep in touch with commercial 
horticulture in England and the continent 
of Europe. Your best means of doing this is 
to take in the 


HORTICULTURAL ADVERTISER 


Our circulation covers the whole trade in 
Great Britain and the cream of the European 
firms. Impartial reports of all novelties, etc. 
epner free on receipt of $1.50 covering cost 

ostage yearly. As the H. A. isa purely 
Ht e medium, oe should, wit the 
subscription, send a copy of their catalogue 
or other evidence that they belong to the 
nursery or seed trade. 
Established 1883 





H. A. LTD., Lowdham, Nottingham, Exug. 











- SOUTHERN NURSERYMEN’S 


ASSOCIATION 
W. C. Daniels, Pomona, N. C., Secy. 








Secretary W. C. Daniels has sent the fol- 
lowing invitation to the Nursery trade: 
Fellow-Nurserymen: 

It won’t be long now! 

. And we want you to consider this 
letter a special invitation to attend our an- 
nual meeting, Sept. 12 and 13, in Mem- 
phis, Tenn. Headquarters will be at the 
Peabody Hotei. 

There is another good hotel, just across 
the street from the Peabody, The Tennes- 
eee, where rooms may be had for $2 up. 

About exhibits. There will be plenty of 
exhibit space, and we want this feature of 
our meeting to be more interesting than 
ever. L. E. Rehse is chairman of the Ex- 
hibit Committee, and you should address 
your shipments in his care, to the Peabody 
Hotel. Several nationally known makers of 
equipment used by Nurserymen, who did 
not attend the National meeting, have in- 
dicated that they will be on hand at ‘Mem- 
phis. 

President Smith of the Southern, and 
President Munson, of the Southwestern As- 
sociation, are working on the programs, 
and President Smith says, “We will have 
something worth going a thousand miles to 
hear.” 

During one of the sessions the Market 
Development Program of the A. A. N. wiil 
be explained by a representative of the 
L. W. Ramsey Co. C. E. Cary, Director, 
Educational Division, A. A. N., will also be 
on hand and tell us of his work, which ties 
in closely with the publicity program. One 
of the greatest needs of the Nurseryman 
today is modern merchandising methods. 

L. A. Niven, Memphis, is chairman of 
the local committee, and he asks those who 
wish to play golf, to let him know, so that 
arrangements may be made. He also asks 
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that these desiring to play bring their 
clubs and tell him the days they will play, 
Whether 12th or 13th, or both. 

If you have not already done so, decide 
now to go to Memphis; you cannot afford 
to be absent! 

W. C. DANIELS, Secretary 





W. C. DANIELS, Pomona, N. C. 
Secy. Southern Nurserymen’s Assn. 


Evansville, Ind., Nurseries Co. has filed 
papers evidencing final dissolution. 

At the notable conferences on important 
world questions, in Williamstown, Mass., 
last month, George C. Perkins, formerly of 
Jackson & Perkins Co., Nurserymen, New- 
ark, N. Y., and California ranch owner, 
showed how cooperatives are helping to 
solve agricultural difficulties. 





September 1, 1928 


Hicks Nursery Expands 
Oyster Bay, N. Y., News 


Hick’s Nursery at Westbury, which is 
known all over the world, because of its 
national and foreign business in plants and 
shrubs, in addition to growing large quanti- 
ties of Nursery products on its extensive 
Westbury tracts, has just decided to add 
a sales department which will be exceed- 
ed by none in this country from the stand- 
point of efficiency and taste. The Hicks 
Nursery has started construction of a large 
building which will house the sales depart- 
ment and serve as a show room for its 
products. The building will be 100 by 40 
feet in dimensions, and will be of exquisite 
architecture design so built as to blend 
harmoniously with the already beautiful 
setting at the Nursery. 


Appropriate arrangements will be made 
to display large amounts of flowers, plants, 
evergreens and other products grown at 
the Nurseries. 

The building will be equipped with large 
doors in the rear so that trucks and auto- 
mobiles may enter the building for load- 
ing and unloading the plants and flowers 
which are to be put on display or delivered 
after they are sold. 

All around the new building will be 
artistically landscaped grounds, constitut- 
ing a garden similar to the one at Double- 
day, Doran and Company plant at Garden 
City. The drives will be spacious and 
lead to ample parking facilities for dozene 
of automobiles during busy times when 
many customers are visiting the sales de- 
partment. 

It will be possible, when the new build- 
ing is completed, for people to go right into 
the sales department and pick out their 
choice of any thing the Nursery has from 
the samples on display. This will preclude 
blind buying and will make the purchase 
of plants, flowers and shrubs one of the 
most interesting and delightful tasks 
imaginable. 


























Princeton, 


Have you received our new price list? 


If not write us at once, it is worth having and is a 
real reference on hardy ornamentals. 


PRINCETON NURSERIES 


WM. FLEMER’S SONS, INC. 


in Peat Moss. 


New Jersey 








Don’t Say 


M | 
| 
| 


GPM is synonomous with the best grade and the best vaiue 
Coming from the world’s finest peat bogs 
—scientifically prepared by the oldest experts in the industry 
—GPM is acknowled 
used GPM let us sen 
paid. Contains enough to cover 16 square feet one inch deep. 


ATKINS & DURBROW, INC. 
29-A Burling Slip, New York, N. Y. 


TORF MULL 


just say 





d to be the standard. If you've never 
you our liberal test bale for $1.25 post 
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FLOWERING SHRUBS 
FRUIT TREES and 





Huntsville Grown 
Shrubs and Roses 


Thoroughly Matured 


Will begin shipping September 15th, give us a trial order for 
FIELD GROWN ROSES 
EVERGREENS 


PROMPT SHIPMENT—QUALITY STOCK 


Te Huntsville Wholesale Nurseries, ie, 


HUNTSVILLE, ALABAMA 




















GRADED 


I. E. ILGENFRITZ’ SONS CO. 


Monroe, Michigan 
Manufacturers of Iigenfritz Planting Machines and Digging Plows 


NURSERY 


FRUITS AND ORNAMENTALS 


Featuring especially 


CATALPA BUNGEI 
TEAS MULBERRY 
LOMBARDY POPLAR 


WEIR CUTLEAF MAPLE 


RIGHT 
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American Linden Seedlings 
Villosa Lilac Seedlings 
Evergreen Seedlings and 
Transplants 
Cut Leaf Birch White Birch 
Latham Raspberry Plants 


J. V. Bailey Nurseries 
Daytons Bluff Sta. St. Paul, Minn. 








BOYD GROWN 


HARDY SHRUBS 
AMUR RIVER NORTH PRIVET 
CALIFORNIA PRIVET 
FOREST & SHADE TREES 
BARBERRY 
COMPLETE LINE 
Lining Out and Larger Sizes 
Send Your Want List for Quotations 
Write for Trade List Let’s Do Business 


Forest Nursery Co., Inc. 
MCMINNVILLE, TENNESSEE 




















SPECIAL 


A Loose Leaf 


PLATE BOOK 


At the Price of a Map 
80 COLORED PAGES 


Special Sample Price $2.00 
PROCESS COLOR PRINTING CO. 


Formerly CHRISTY, INC. 
Searle Bldg. ROCHESTER, N. Y. 





is of our own growing. 
and priced right. 


Lal 5 


Before Placing Your Order 


Give us the opportunity to quote you on your wants. 
It will be handled properly, graded carefully, 
We think we can save you money and are sure you 
will be well pleased with the quality of our stock. 


WE WILL HAVE FOR FALL 


APPLE SEEDLING 
from American, French and German Seed 


PEAR SEEDLING 
Japan, Ussuriensis, and German Wild Pear 


FOREST TREE SEEDLING 


FRUIT TREES 
Apple, Cherry, Peach, Pear, and Plum 


SHADE and ORNAMENTAL TREES 
AMOOR RIVER PRIVET, SPIREA VANHOUTTE, 
HYDRANGEA PANICULATA 


J. H. SKINNER & CoO. 


TOPEKA, KANSAS 


Stock offered 























a 
Hills Evergreen Plate Book 
® ret procennert orints from ph ghoteas 

i A tia 8 Godin mine 8 


ed z® 9 ry on Rone 
ay 
D. Hill Nursery Ce Co. 















FLOWERING SHRUSB 
HARDY PERENNIALS 


PORTLAND ROSES 
2-Year, Field-Grown, Budded Stock 


Ask for New Price List Just Off the Press 


MOUNTAIN VIEW FLORAL COMPANY 
Office: 341 E. 72d Street S. 


CONIFERS 
ROCK PLANTS 
HARDY VINES 


Portland, Oregon 








American Bulb Company 


Importers and Growers of 
Dutch Bulbs, Cannas, Tuberoses, Gladioll, 
Hardy Lilies, Manetti, Lily of Valley, 
Sphagnum Moss. 
Send For Free Gosstegee. 
6 Murray St., 182 N. Wabash Ave., 
New York City Chicago, Ill. 





for Nursery planting. 


JACKSON & PERKINS COMPANY 

NEWARK (WAYNE COUNTY) NEW YORK STATE 
Sole American Agents for the well known Charles Detriche Nurseries of 4 
Angers, France, growers of fine fruit tree and rose stocks, and everything 

















SPECIALTIES—Small Fruit Plants 

Grape Vines, Currant, Gooseberry, Red 

and Black Raspberry suckers and Trans. 
Strawberry, Rhubarb, Asparagus. 


L. J. Rambo’s Wholesale Nursery 
Bridgman, Michigan 


Fruit and Flower Plates 


CATALOGUES—ENGRAVINGS 
Piate Books, Folios, Maps, Stock Forms, 
Office Supplies, Circulars, Order Blanks, 
Price Lists. 


United Litho & Printing Companies 


28 No. Water St., Rochester, N. Y. 


“Everything Worth Planting” 
Write for our 1927 Short Guide & Price List 


KELSEY NURSERY SERVICE 


50 Church Street New York City 
Established 1878 




















PIN OAK SEEDLINGS ° 
I am now ready to quote prices on Pin 
Oak Seedlings in the following sizes: 
6-9”, 9-12”, 12-18” and 18-24”. 
ARTHUR L. NORTON 


Nurseryman Clarksville, Mo. 


SEMESAN 
Makes Seeds Healthy 
WILMINGTON, DEL. 





























THIS SPACE 


$2.50 Per Month U4e:Yearly Term 
58 Cents Per Week 


Less Than Yearly: $2.80 Per Month 











Dyestuffs 
—— PONS 


CLO) FO) ae ts OU 


Floricultural Hlustrating Co. 


SOO North Clark Street CHICAGO 





Are you preserving your copies of the 
AMERICAN NURSERYMAN? They are of 
unequaled historic value. An index for each 
volume. 





Dept. 


TREE SEEDS 


Send for catalog listing Tree, Shrub, 
Perennial and Evergreen Seed. Collected 
from all parts of the world. 


CONYERS B. FLEU, JR. 


6626 Ross St., Germantown, Philadelphia 











FOR SALE 
North Carolina Natural Screened 


SEEDS 


germinate-tested and disease free. 
These seed will produce seedlings free from 
crown gall and other diseases. 


E. W. JONES NURSERY CO. 


Woodlawn, Virginia 











regularly on your > 
Brietiing with exclusive trade news. Ab- 
solutely independent. NOT OWNED BY 
NURSERYMEN. 


AMERICAN NURSERYMAN should be 
desk. A bueiness aid. 











OUTSTANDING IN 
YIELD and HARDINESS 





Andrews LATHAM Raspberry 


MOSAIC-FREE STOCK—RELIABLE 
ANDREWS NURSERY CO., Faribault, Minn. 
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PLANS FOR THE SOUTHERN NURSERYMEN IN MEMPHIS 


Preliminary plans for the program ofthe 
Southwestern Nurserymen’s Associations 
part in the joint meeting with the Southern 
Nurserymen’s Association in Memphis Sept. 
12-13 are in the making. 

The morning session of Sept. 12, as out- 
lined by the Southwestern’s committee 


(headed by J. B. Baker of Fort Worth.) 
will be devoted largely to formalties and 


announcements. The afternoon will be 
given over to the two business meetings 
The second day, morning and afternoon, 
is to be devoted to feature talks by speak- 
ers from the two associations in rotation. 

Some of the Southwestern speakers and 
the topics assigned them are: “Junipers 
for the Southwest,” E. S. Wortham, Sher- 
man, Texas; “Parks and Park Material for 
the Southwest,” Frank L. Bertschler, Beau- 
mont, Texas; “Shade Trees on the High- 
ways,” W. E. Rey, Oklahoma City; “Per- 
sonality in Business,” M: C. McNeil,’ Beau- 
mont, and. Jim Parker;. Tecumseh, « Okla. ; 
“Credits Affecting the South’ and South- 
west,” W. C. Griffing; Beaumont, J. M. 
Ramsey, Austiti, Texas, ahd R. W. Hay- 

good, Keithvillé, La. 

In addition, there «will bé hepurts on the 
nomenclature and identificatién of southern 
broadleaved and other evergreens, based 
upon examination of speciméns shipped to 
Memphis park superintendent and planted 
there by him. 

The Southwestern has also suggested 
two topics to be discussed by members of 
the Southern, as follows: “Descriptions of 
Practical New Varieties of Landscape Ma- 
terials,” Ollie Fraser, Birmingham, Paul 
Lindley, Pomona, N. C.; “Market Develop 
ment and Advertising Campaign,” Walter 
Hillenmeyer, Lexington, Ky. 

The late afternoons and evenings are pro- 
posed to be left open for the features of 
entertainment to be previded: under the 
direction of the local arrangements com- 
mittee, of which L. A. Niven of Memphis 
is chairman. Sufficient time will be pro- 
vided also for the buying and selling of 
Nursery stock by those in attendance. 

Will B. Munson, president of the Soutii- 
western, in a letter to Charles T. Smith 
of Concord, Ga., president of tht Southern 
has suggested that each organization print 
its own program and provide its own 
badges’ and that the meetings be held 





jointly except for one business session 
which each organization may hold separate- 


ly. 


Attractions in Memphis 


Memphis is over a century old, having 
been incorporated by the Tennessee Legis- 
lature in December 1826. It is the largest 
city in Tennessee and among the largest 
in the South. The latest estimate places 
the population of Memphis at 244,500. Em- 
phatically a business city, Memphis has a 
past that is romantic enough since Her- 
nando De Soto once trod the bluffs that over- 
look the Mississippi River, and the com- 
munity has known many vicissitudes of 
war and peace. In Memphis today the New 
South can be seen at its busiest and in its 
most optimistic frame of mind, for the 
community is sharing the general prosper- 
ity of the section and nati while bearing 
no emall part in the creatiof and main- 
tenance of that prosperity. 

Business city though it may be, the citi- 
zens of Memphis ‘share the modern Ameri- 
ean love for the out-of-doors. There are 


‘two largé natural parks, Ovétton and River- 


side; am amusement park at the Tri-State 
Fairgrounds, and twenty-four other parks 
and playgrounds all owned by the munici- 
pality. Professional baseball, college, and 
prep..scheo? football and basketball,are- on 
the annual sports program: Polo, 
shooting and river sports add to the joy of 
life‘in the open. There is fine fishing and 


hunting in the close vicinity of Memphis. 


Swimming enthusiasts have-their choice of 
a large number of public and private. pools. 


The Municipal Pool at the Tri-States. Fai- . 


grounds is the largest. Other fine pools 
are those of the Memphis Country Club, 
the Nineteenth Century Club, the Catholic 
Club, the Y. M. C. A., the Shrine Club, the 
University Club and the Bie Civb. 

Sight-seeing in Memphis fs made easy by 
a ffme system of parkways connecting the 
larger parks and providing a _ beautiful 
scenic driveway through some of the most 
attractive residential sections of the city, 
with unexcelled views of the Mississippi 
River. 

The free zoo in Overton Park is one of 
the largest free zoos in the country with a 
great variety of animals and birds. Other 
points of interest in Overton Park are the 
municipal golf links and Brooks Memorial 
Art Gallery, a veritable gem of architecture, 
housing fine collections of pictures, statuary 
and other art treasures. The heroic bronze 
figure of the Dough Boy stands guard in 
Overton Park, a memorial to the boys of 
Memphis and Shelby County who made the 
supreme sacrifice in the World War. 

Memorial of an earlier war, a splendid 
equestrian statue of General Nathan Bed- 
ford Forrest, called in the days of the Con- 




















In car load lots or less. 


Per 10 Per 100 
Catalpa Bungeii, pe ’ Stems. 7 = $ 45.00 
60.00 


6.50 
| = ™ se : af 8.00 75.00 
| Elm, American, | eee 6.50 65.00 
| ee Gk owe veus 9.00 85.00 
Maple, Norway, Peis. vanea cl 14.00 125.00 
BaBO The cccccss 20.00 175.00 
Maple, Silver, 6-8 ft. ......... 3.50 30.00 
ree 4.50 40.00 
” " SOE Gin wcccses 6.50 60.00 


SHADE. 


First class stock at a price to move it. 


SPECIAL—Mazzard Cherry Seed, 45 Cents Per Pound 


TITUS NURSERY COMPANY 
WAYNESBORO, VIRGINIA | 


| 


TREES | | 


Poplar, Carolina, = a re $ 2.50 20.00 
8- 2. ae .50 30.00 
- - ft. 4.50 40.00 
Poplar, Lombardy, es Sar 2.50 20.00 
ies dec 3.50 30.00 

10-12 ee ceca 5.00 45.00 | 

Poplar, Tulip, <<. = es eenaws 8.00 75.00 
Oe ae heat 0.00 85.00 

Willlow, Weeping. es See 5.50 50.00 | 
@-80 f..... 6.50 60.00 


trap ° 














federacy, “The Wizard of the Saddle,” oc- 
cupies a commanding place in the beautiful 
little park that bears his name. 


Trade Marked Trees—The certified trees 
sold by Kelly Bros. Nurseries, Dansville, 
N. Y., have been described in these columns. 
Printers’ Ink recently published an article 
on the method and its success. More than 
90,000 apple trees were certified in this 
manner last year. These are sold at a 
slightly higher price than trees without the 
brand. Printers’ Ink stated that this some- 
what unique method of applying a trade- 
mark to a naturemade product has. been 
in vogue for several years and is proving 
a sales builder. It is featured in the farm, 
paper advertising done by Kelly Bros. and. 
also in a strong direct mail campaign. , 


To Reduce Number of Roses—Pacific 
Coast Nurserymen favor reduction of the 
number of varieties of roses. It is belteved 
that 100 instead of 800 varieties “mates 

rose- 


eufficient. Portland, * 
have: agreed to discarg;450. varieties, ~<* 
s r 
Berkshire Nurseries. of. Berkg County, 


Pa., were’ incorporated last month by Frank 
A. McKinney, Helen. H.. McKinney and Hen- 
drik Wentink; capital $15,000. 
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Chinese Elm 


(ULMUS PUMILA) 


If you are not growing the new 
Chinese Elm (ulmus pumila), here 
| are some of the reasons why you 

U. S. Dept. of Agriculture in- 
troduced it and endorses it highly. 


Drought and alkali resistant. 
Nery hardy. Remarkably free 
‘from disease and insect pests. 


The country is speeded up to a 
fast pace. People want results 
now; they want shade for them- 
selves, not for future generations 
only. Plant this remarkable tree 
and enjoy luxurious shade in a 
few short years. This tree has 
the qualities the planter wants, 
the speed of the Poplar, the grace 
and beauty of the Birch, and the 
height, majesty and durability of 
the American Elm. 

Write us for colored, illustrat- 


edecircular and prices on both 
seedlings and transplants. 


Washington Nursery Co. 
Toppenish, Wash. 














THE AMERICAN ASSOCIATION OF NURSER YMEN 

















Is accomplishing much for the Nursery Trade. 
With a record of fifty-two years of service. 
Practical departments and active committees. 
National conventions of inestimable value. 
President, Wm. Flemer, Jr., Princeton, N. J. 
Write CHARLES S 
Convention Date: 





Boston 


Unite with Seven Hundred Representative Nursery- 
men throughout the country to protect your interests 
and advance your business. Only Nurserymen of high 
ideals are eligible to membership. 

Vice-President, A. M. Augustine, Normal, III. 


, Louisiana, Mo., for full particulars. 


% Mass., July 16, 1929 
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E. P. BERNARDIN 
Parsons 


Wholesale Nurseries 


PARSONS, KANSAS 
Established 1870 


Specialties 


Amoor River North Privet, 2 yr., 
2-3 and 3-4 ft., well branched. 
Bungei Catalpa, 4}-8 ft. stems. 
Lombardy Poplar, 5-6 to 10-12 ft. 
Thurlow Willow, 5-6 to 10-12 ft. 
Lonicera Bella Albida, 2-3 to 5-6 
ft. 
Deutzia Pride 2-3 to S-6 ft. 
Forsythia Asst., 2-3 to 4-5 ft. 
Tamarix Asst., 2-3 to 5-6 ft. 
Purple Wisteria, 2 & 3 yrs. 


EVERGREENS—Biotas and Jun- 
ipers, in good supply. 

Early Harvest B. B. root grown 
plants. 

Long list of Ornamentals in gen- 
erous supply. 
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Good Husky 
Dutchman’s Pipe 
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and I've got to agree with him. 


Ivy, etc. 


Perk’ll have you understand that this is unusually fine Aristolochia, 
I've never seen better, The 3 year 
stuff stands 5 and 6 feet high, has big strong roots, and leaves out 
with as fine dense foliage as anyone could ask for. You'll sell a lot 
of it for shelter and “screening” this Fall if you feature it along with 
other vine specialties like Silver Lace Vine, grafted Wisteria, Boston 


We can’t begin to show you everything we have in vines in this 
small space (you should get our new Fall price list for that) but 
we're listing a few that ought to prove mighty interesting: 


AMPELOPSIS VEITCHI (Boston Ivy) ARISTOLOCHIA SIPHO 





FFS Nursery 


6: oem, Bek Bi Oe. ace nave $35 


Per 


Headquarters for 
Small Fruit Plants 


And Lining Out Stock 


® 


trawberries 





Hardwood Cuttings 


berries Iris 
Dewberries Spirea in variety 
Blackberries Privet 
Elderberries Hydrangea P. G. 
Currants Mallow Marvel 
Gooseberries Barberry Seedling 
Grape Vines Peonies 
Horseradish Honeysuckle 
Asparagus Euonymus Redicans 
Rhubarb Philadelphus Grand 


Our list quotes lowest prices 
W.N. SCARFF’S Sons, New Carlisle, O 








BOXWOOD 


Young’s Boxwood and 
Evergreens 
FOR LINING OUT 
My service and stock will please you. 
Write for Wholesale Trade List 


ROBERT C. YOUNG 


Wholesale Nurseryman 
GREENSBORO NORTH CAROLINA 








PRIVET and BERBERIS 
Splendid Stock 
Write for Special Quotations. 


LESTER C. LOVETT 
Delaware 








Milford 





Say you saw it in “American Nurseryman” 


2 yrs. No. 1, 2-3 ft. tops.... 25 200 
2 yr. Med., 18-24 in. tops... 18 150 
2 yrs. No. 2, 12-18 in. tops.. 12 100 
WISTERIA (Chinese Purple) 

2 yrs. No. 1 (grafts) ...... $35 

S Ss PE ciekadeiwess<c 25 

(Chinese White) 
2 yrs. No. 1 (grafts)....... 40 


Now, don’t delay this business of ordering very long. Remember, 
Fall will be here before we know it, and as good as Perk admits we 
are in getting stuff out, we can’t ship Nursery stock by Radio. 

Yours for a big Fall business, 


Jackson & Perkins Company 
‘ Newark , New York. 












(Dutchman's Pipe) 










100 1000 
D wee Be Din ccnchattedaded $70 $650 
oD ih Gk Eke set céanenkoak 60 550 
Oe SS eee 50 450 
2. Fk Saree ye 40 350 
De Se En wc econndenthas 30 250 
S Bes Bee Wie acnchexeat ss ae 
POLYGONUM AUBERTI 

(Silver Lace Vine) 

FR OR errr et PF $35 







Jack 


















y' . SAKATA & CO. 
Specialists 


TRE SEED Sikve 


HERBST BROTHERS 


42 South Street 
NEW YORK 











AMERICAN NURSERYMAN should be 
regularly on your desk. A business aid. 
Bristling with exclusive trade news. Ab- 
solutely independent. NOT OWNED BY 
NURSERYMEN. 


Dignified, Exclusive Pro- 
fession not overrun with 
-,., competitors. Crowded 
° with opportunity for money- 

making and big fees. ,000 to 
$10,000 incomes attained by experts. 
Easy to master under our correspond- 
ence methods. Credentials awarded. We assist 
students and graduates in getting started and 
developing A besinemes. __, Hetablished 1916. 

Ti or information; it wi . 
ben A open your eyes 
A 


at, | A, 
















ape School, 63, Newark,N.Y. 





IT COSTS LESS THAN 21 CENTS A 
MONTH TO KEEP IN TOUCH WITH THE 
TRADE THROUGH A REAL NURSERY 


* TRADE JOURNAL. 





Advertisements are Inserted Twice a Month in American Nurseryman for Single Rate 





Three Ways To Advertise In The 


American Nurseryman 
PUBLISHED SEMI-MONTHLY, ON Ist AND 15th 
58 Cents per Inch per Week Under Yearly Term 


1- General or Special Purpose - - - Any Size 
2- American Propagators Directory-2-in. blocks 


3- Business Card Announcement - 1-in. blocks 


Rate: $2.80 Inch per month; under yearly term, $2.50. 
{= TWICE A MONTH INSERTION FOR THE SINGLE RATE 
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Contents of Six Preceding Issues of the “AMERICAN NURSERYMAN” 


Constituting in Reality Monthly National Conventions of the Nurserymen of America—The Forum of the Trade— 
Note the Participants—These Contents Headings Preserved in File of the Journal Constitute a Record 
of Important Trade Events—For Ready Reference 


JUNE 1, 1928 

F. H. B. Calls Seedling Conference 

In Washington, D. C. June 27....... 259 
American Seedling Growers Ready 

What Pacific Coast Growers Say... .260 
Making a Dent in the Buying Public 

Drop the Junk and Grow the New.. .261 
Pittsburgh Concern’s Proposition 

Big Acreage for Small Fruits....... 261 
Complete Program for Denver 
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Pacific Coast Association Plans 


For July Annual Meeting........... 263 
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Practical Topics of Interest......... 265 


New Zealand Nurserymen Active 

Summary of Convention Subjects. ..266 
Concerning Black End on Pears 

By Louis Vistica, Stockton, Cal..... 269 
Cut of 5% in Selling Price 

Means 20% Reduction of Profit..... 272 
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White Pine Blister Rust 

Quarantine May Be Modified........ 283 
Nation-wide Hunt for Fine Nuts 

By Dr. W. C. Deming.........-.++.4. 284 
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Dr. J. K. Shaw’s Experiences........ 286 
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By L. C. Chadwick, Ithaca, N. Y....290 
Aids for Local Publicity 


Suggestions for Expansion.......... 293 
A New Source of Business 
By Harry L. O’Brien...........++.. 294 
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News of Trade Expansion 
By Chairman E. C. Hilborn........... 7 
Denver Convention of A. A. N. 
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[WANT ADVERTISEMENTS 


Greenhouse and 


Landscape Business 


Located in southwest portion of Chi- 
cago desires additional working capital. 
Wonderful location with unlimited pos- 
sibilities. Good opportunity for an ex- 
perienced landscape man to acquire a 
substantial interest in a growing organi- 
zation. Will require $6000 to $7000 to 
handle. If financial statement is re- 
quired, wire us at our expense and it 
will be mailed to you. 

Address B-102, care AMERICAN NUR- 
SERYMAN, Rochester, N. Y. 

WANTE Man who is grounded in all of 

the essentials necessary to not 
only handle a Nursery growing orna- 
mentals, evergreens, and perennials but 
also a first class landscape man. For 
such a man we have a position which 
has plenty of possibilities for steady ad- 
vancement. Address B-103, care Ameri- 
can Nurseryman, Rochester, N. Y. 




















Situation Wanted 


By young man; university graduate in Horticul- 
ture desires a permanent position. Understands 
propagation, field work, packing, home land- 
scaping and office work. Can take full charge 
of a Nursery. Experienced. Available October 
ist. H. A. Valerius, Elkvillle, Ill. 











AMERICAN NURSERYMAN should be 
regularly on your desk. .A business aid. 
Bristling with exclusive trade news. Ab- 
solutely independent. NOT OWNED BY 
NURSERYMEN. 








AMERICAN NURSERYMAN 











Chief Exponent of the Nursery Trade 


Roadside Marketing: By Gilbert S. Watts, 
horticulturist and commercial grower. Farm 
and Garden Library Series of Orange Judd 
Publishing Co. Cloth, 8vo. pp. 126. $1.35 
postpaid. Rochester, N. Y.: American 
Fruits Pub. Co. 

The author of this book is a successful 
roadside marketer. Nurserymen are inter- 
ested in the general principles herein set 
forth which apply to sales of plants, shrubs, 
evergreens as well as to fruit and other pro- 
duce. Chapter headings of the book include: 
Development and Outlook: Structures and 
Surroundings; Adjusting Production to 
Roadside Demand; Packages, Grading and 
Packing; Displaying Produce; Salesmanship 
at the Roadside; Roadside Market Prices; 

At the outset the important matter of 
ample parking space and smooth driveways 
to attract customers is stressed, and a photo- 
engraving of an ideal arrangement in this 
respect forms the frontispiece of the book. 
While the retail or direct-to-the-consumer 
trade is the backbone of the roadside mar- 
ket business, the widespread use of trucks 
in the movement of produce between cities 
suggests wholesale roadside marketing, 
empty trucks in passing picking up produce 
in quantity at wholesale rates. 

One of the most important considerations 
has to do with fairness—full measure pack- 
ages, conscientious grading, honest packing. 
It must be remembered that to insure suc- 
cess the seller cannot afford to let up on 
standards. Money spent in advertising will 
be quickly lost by unfair dealing. 


UCK WHEAT HULLS 
ulch 


“LIGHT AS Snowflakes” M 


Preserves soil moisture, prevents baking and 
cracking of soil, increases fertility, adds humus. 
Easiest and cheapest to apply. 

Foider and Prices Upon Request 
DAYTON MILLING CO. 


825 Main Street 























MISCELLANEOUS 
FOR SALE 


“SEEDS OF SUCCESS——-PART 1” 
available in paper covers and at a pn Ag 
ly low price. et this valuable book into the 
hands of your agents at once. Write for your 
sample and prices. THE DU BOIS PRESS 
HORTICULTURAL PRINTERS, ROCHES- 

















STOCK FOR SALE 


Fifty acres of leadin 
Visit us in May. Phi 
Boonville, Ind. 





varieties of peonies. 
Lutz Peony Farms, 





Norway Maple, 8 to 10 ft.; Norway Maple 
Seedlings, 18 to 24 in. Frank G. Lene. Now 
Carlisle, Ohio. 





IRISES, 18 acres, complete collection, since 
1908. Trade list of 130 varieties now ready. 
FARR NURSERY CO., WEISER PARK, PA. 


BOOKS 


BAILEY’S STANDARD CYCLOPEDIA OF 
HORTICULTURE, 2 vols. Illustrated. Fully 
indexed. 3639 pages. Indispensable for horti- 
cultural reference. The standard authority 
everywhere. Sold only in complete sets. 
Price $25 per set. American Fruits Pubg. 
Co., P. O. Box 124, Rochester, N. Y. 


LIST OF 119 BOOKS on Horticultural sub- 
jects covering Nursery, Greenhouse, Field, 
Ornamental and Fruit Stock, Vines, Ineecti- 
cides, Spraying, Landscaping, Diseases, In- 
sects, Orchards, Gardens. Seven books on 
Landscape Gardening. List sent on request. 
American Fruits Pubg. Co., P. O. Box 134, 


THIS SPACE 


$2.50 Per Month ©4¢Yeoty Tem 





























58 Cents Per Week 
Less Than Yearly: $2.80 Per Month 
TOWANDA, PA. 











LESS THAN FIVE CENTS A WEEK— Issued ist and 15th of each month. The National Journal of Commercial Horti- 
culture. National and international circulation. 
Mailing lists total upward of 5000 Nursery concerns. 
$2.50 per year; three years for $6.00. Advertisements: $2.80 per column-wide 


Union. 


inch, covering insertion twice a month. 









Reaching every State in the 
Subscription: 
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CONNECTICUT 
VALLEY 
L. O. S. 


SPECIALIZING IN 


Clematis Paniculata 
2 Year 
Ampelopsis Veitchii 
1 & 2 Yr. 


Barberry Thunbergi 
1 & 2 Yr. 


Rosa Multiflora Japonica 
Ete. Etc. -Ete. 


NORWAY SPRUCE 


4 Yr. Trans., Grafting Size 
Graded 6mm & up 
READY NOW 


BIOTA ORIENTALIS 


Transplants 
Graded 5mm & up 
READY ABOUT SEPT. 15TH 


C.E. Wilson & Co., Inc. 


MANCHESTER, CONN. 





| 7 |THE NEWER ROSES-- 


the Better Novelties of Recent Introduction. 


TWELVE LEADERS 


DAME EDITH HELEN 

FRANK READER 

JOHN RUSSELL 

J. OTTO THILOW 

LADY MARGARET STEWART 

MARGARET McGREDY 

MRS. A. R. BARRACLOUGH 

MRS. LOVELL SWISHER 

MONS. JULIEN POTIN 
(Golden Pernet) 

PATIENCE 

MISS ROWENA THOM 

VILLE DE PARIS 


HENRY A. DREER, 


All the above are fully described together with a full list of Standard Varieties in our Fall 
Wholesale List of which we will be pleased to send you a copy on application. 


1306 Spring Garden St., Philadelphia, Pa. 


~ When making up copy for your 1929 Cata- 
“logue, offer your customers at least some of 


We can supply all of the following Choice Sorts 
in Selected Two-Year-Old Low-Budded Plants of Best Quality: 


FIFTEEN CHOICE NOVELTIES 
IRISH CHARITY 
IRISH CHARM 
IRISH COURAGE 
IRIS"! HOPE 
IRISH MORN 
IRISH SWEETNESS 
LADY FLORENCE STRONGE 
LADY MARY ELIZABETH 
MARION CRAN 
MRS. C. ”, EDWARDS 
MRS. HENRY BOWLES 
MRS. W. NICKERSON 
NORMAN F AMBE. 

SIR DAVID DAVIS. 
WILHELM KORDES 














CATALOGS 


Are you satisfied with your present 
catalog? We are producers of some 
of the most successful catalogs in the 
country. Write and get our ideas be- 
fore placing your order for your 1929 
catalog. Glad to send you samples 
without obligation. 


TheL. W. Ramsey Company 


Advertising for Nurserymen 
430 Union Bank Bldg. Davenport, lowa 





SPECIAL NOTICE 


We want to sell you Pecans, Japan 
Persimmons, Roses, Fruit Trees, 
Shrubs and Evergreens, Cedrus De- 
odora, 2-3 ft. and 3-4 ft. and other 
kinds. 


Write us for prices. 


Commercial Nursery Co. 
NICHOLSON BROTHERS, Proprietors. 
DECHERD, TENNESSEE 








EVERGREEN CUTTINGS 


We happen to have access to an exceptionally 
fine acreage along the shores of Lake Michigan 
of native TAXUS CANADENSIS and JUNI- 
PERUS HORIZONTALIS DOUGLASI from 
which to take these cuttings. All cuttings made 
up by our experts, and will be made from 6-10 
inches long with the proper amount of old wood. 
Stock usually well matured after the 15th of 
September. 

TAXUS CANADENSIS (Am. Yew) 
$6.75 per 1000; $30.00 for 5000 
JUNIPERUS HORIZONTALIS DOUGLASI 
$7.75 per 1000; $35.00 for 5000 

All cuttings made up, packed in moss and 
shipped the same day. They are very carefully 
handled so as to reach you in good condition. 


EVERGREEN NURSERY CO. 


Established 1864 STURGEON BAY, WIS. 




















Bolling Farms Nurseries 


Growers 


ORNAMENTAL SHRUBS, 
BROAD LEAVED EVERGREENS, 
PRIVET, VINES, POPLARS, 
ARBORVITAE 


And other conifers. 


Catalog and list of our offerings will be 
sent upon request. 


Bolling, Alabama, Dept. B 





Learnto bea 









ot ARCHITECT 
At Home—By Mail 


Big fees; pleasant healthful 
work; a dignified uncrowd- 
‘ed profession offering re- 
26 markable opportunities. 
7 Immediate income possible, 
many students more than 
pay for course from fees 
earned while studying. Ex- 
perts earn $50 to $200 a 
week. The first step toward 
success is to— 
Write Today for Details 
NATIONAL SCHOOL 
OF LANDSCAPE DESIGN 
524 Equitable Bldg. 
Des Moines, Iowa 











JOSEPH S. MERRITT 
Hydrangea Specialist 
COLGATE, BALTIMORE, MD. 








Humus and Leaf Mold 
Write for Trade Prices 


H. B. Prindle 
70 E. 45th St. NEW YORK 





AMERICAN NURSERYMAN, Chief Exponent, 


twice a month $2.50 per year. Three years, $6. 


Canada, abroad, 50c extra per year. 





Our No. 14 (Medium) Grade very 
attractive at the price. 


Write for List showing 3 Grades. 


HOWARD ROSE CO. 


Hemet, California 








PECAN 
TREES 


CAR LOTS our specialty, but we accept 
orders from nurserymen for any number 
of trees. Also have Satsuma Orange trees. 


Simpson Nursery Co. 
Monticello, Fla. Established 1902 











SPIREA VANHOUTTE 
2-8 ft., 3-4 ft., and 4-5 ft. in quantities. 
HYDRANGEA ARBORESCENS 
18-24 in, and 2-3 ft. 
HYDRANGEA PAN. GRAND. 
; <7 Fag CALIFORNIA 
ERBERIS THUNBE . 
PRIVET, and all other SHRUBS in a good 
assortment. 
WISC. WEEPING WILLOWS 
6-8 ft. and 8-10 ft. 
FRUIT TREES, GRAPE VINES, and 
SMALL FRUIT PLANTS 


“WEST has the BEST” 
T. B. WEST & SONS 


PERRY, OHIO 











THE ROSE FARM 


Incorporated 
White Plains, New York 


High quality, field 
grown, budded ROSES 











THIS SPACE 
$5.00 Per Month 


Under Yearly Term 


Including publication 1st and 15th. 
TWICE A MONTH AT SINGLE RATE 


Chief Exponent 
of the Nursery Trade 








WATERPROOF PAPER LABELS 
Red or White, Plain or Printed 
Sample Free. 

OHIO NURSERY CO. 


Elyria, Ohio 








“We Ship ’Em Quick” 
HARDY >a ROSES, PRIVETS, FRUIT 
TREES, GRAPE VINES and SHADE TREES. 


CUT LEAF WEEPING BIRCH, A SPECIALTY. 
hampion Nurseries 
PERRY, OHIO 
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American Fruits Company’s Library Opportunities 


PRACTICAL BOOKS ON HORTICULTURE, NUT GROWING, NURSERY PRACTICE 
Any of the following books will be sent on receipt of price by AMERICAN FRUITS PUB’G CO. 


123-125 Ellwanger & Barry Bidg., ROCHESTER, N. Y. 


American Apple Orchard—Waugh.. .$1.90 
American Fruit Culturist ....... .-. 3.65 
American Fruit Farm—F. N. Thorpe 2.65 
American Fruits—Fraser 5.00 
American Grape Growing and Wine 
Making—George Husmann ..... 
America’s Greatest Garden—Wileon. 3. ‘15 
American Horticultural Manual 


By Budd-Hansen ...........+00. . 1.65 
American Peach Orchard—Waugh.. 1.90 
Annuals & Biennials—Ortloff....... 2.65 
Annuals of Flowerland............. 1.65 


Aristocrats of the Garden—Wilson.. y 20 


Art Out-of-Doors—New Edition..... 2.6 
Beautiful Gardens in America...... 10.25 
Beginners Garden—lllustrations, Etc. 2. ~ 
Book of Bulbs—Rockwell.......... 3.1 

Botany (General) Textbook........ 365 
Bulbs and Tuberous-Rooted Plants.. 2.15 
Bulbs, Spring Flowering—Thayer... 1.35 
Bush Fruit Production—Van Meter. 1.35 


Bush Fruite—By F. W. Card...... 2.65 
California Fruits and How to Grow 
Them—E. J. Wickson, A. M.... 4.15 
Citrus Fruits—J. E. Colt........... 3.15 
Commercial Apple Industry of N. A.. 3.65 


Continuous Blooms for Gardens.... 3.65 
Cyclopedia of Hardy Fruits 
By U. PB. TOGrieR.....cccccccseses 6.20 


Cyclopedia of Horticulture—Bailey. 25.00 
Design, Small Properties—Bottomley 3.14 
Editorial Silence—Robt. T. Morris. 2.65 
Evergreens, Cultivated—Bailey .... 3.15 
Evergreens, Hardy—Schrepfer...... 1.35 
Fertilizers and Crops—Dr. Van Slyke 3.40 


Fertilizers—Edward B. Vorhees.... 2.65 
Fertilizers, Handbook of........... 1.35 
First Principles of Soil Fertility 

Bp BEIGE VIWGB i ccc ccccccecccs 1.50 
Flowering Trees and Shrubs....... 2.15 
Formal Design in Landscape Archi- 

tecture—Waugh ..........06. -- 3.65 
Foundation Planting .............. 3.65 
Fruit Growing in Arid Regions..... 2.75 
Fruit Garden—P. Barry............. 2.40 


Fruit Insec 
Fuinigation Methods ............... 
Garden Cinderellas—Helen M. Fox. 5.20 
Gardening for Pleasure—Henderson 2.15 


Fruit Harvesting, Marketing—Waugh 1.90 
ts—Crosby 3.0 


eee tweet e twee 


Gardening for Profit—Henderson.... 2.15 
Garden Lover—Dr. L. H. Bailey.... 1.65 
Gardens—Plans, Illustrations ..... 12.25 
Grape Growers Guide—Chorlton.... 1.65 
Greenhouse Construction—Taft..... 2.40 
Greenhouse Management—tTaft..... 2.40 
Hedges, Windbreaks, Shelters...... 1.00 
Home Flower Growing—Volz....... 3.65 


Houses and Gardens — English 
Homes 
Special Edition—600 Plates. 

illustrated Flora—New, Three Vols. 14. 00 

injurious Insects—F. L. Washburn.. 3.20 

Insect Book—Dr. L. O. Howard..... 0 

Insect Pests of Farm, Orchard and 
Garden—Sanderson and Peairs. 4.65 


insect and Insecticides—Weed...... 1.90 
Insecticides and Fungicides......... 3.20 
Land Drainage—Joseph H. Jeffrey.. 2.15 
Landscape Art—Past and Present. .20.30 
Landscape Gardening—Cridland.... 2.65 
Landscape Gardening—Maynard... . son Oe 
Landscape Gardening—Downing’s 
Famous Work—10th Edition— 
Revised by Waugh 
Landscape Gardening—Kemp—Re- 
vised by F. A. Waugh.......... 
Landscape Gardening—O. C.Simonds 
Landscape Gardening—The Com- 
plete Garden—aAlbert D. Taylor. 6.15 
Little Gardens—Planning, Planting. 2.40 
Making Horticulture Pay—Kains... 1.40 
Manual American Grape Growing— 
BNI ic cccpocncedeoccesvoss 3.15 
Manual Cultivated Plants—Bailey.. 7.25 
Manual Cultivated Tree and Shrubs 


ecco eens eee eeereeeeee 


6.25 


er 


2.15 
6.15 


PD -et-chn ed ekeskeeee wae 10.7 
Manual of Fruit Diseases—L. R..... 

Hessler, H. H. Whetzel......... 3.65 
Manual of Fruit Insects—M. V. 

Slingerland, C. R. Crosby...... 3.75 


Manual of Gardening—L. H. Bailey. 3.15 


Manual Tropical and Sub-tropical 

Fruits—Popenoe ...........++.+ 65 
Manual of Tree Diseases —-Rankin.. 3.40 
Manual of Tree and Shrub Insects— 

i 2 errr 3.65 
Manual, Vegetable Garden Insects— 

By Crosby & Leonard.......... 2.90 


Manual, Vegetable Garden Diseases 5.15 


Manures and Fertilizers—Wheeler.. 2.65 
Modern Fruit Marketing—Brown. .. 1.90 
Modern Propagation Tree Fruits— 

Pe ek NG 6 tbabeseesecuevens 1.65 
Native Trees—How to Identify..... 3.15 
Nature’s Garden—Neltje Blanchan.. 5.30 


Natural Style Landscaping—Waugh 2.65 
Northern Shrubs—How to Identify. 3.15 
Nursery Manual—Dr. L. H. Bailey.. 2.65 
Nurserymen’s Library—11 vols. In- 
cluding Cyclopedia of Horticulture .48.00 
Old Time Gardens—aAlice M. Harle.. 2.65 
Nut Growing: Latest Information; 
Guide to Propagating—By Rob- 














Prices subject to change. 


Ornamental Gardening-—E. A. Long. 2.15 


Peach Growing—By. H. P. Gould.... 2.65 
Pecan Growing—Stuckey-Kyle...... 3.15 
Pecan Recipes, 880 Proved......... 2.50 
Picturesque Gardens—Henderson... 2.65 
Plant Autographs and Their Rev- 

CatleMO—BASS 20sec ccescccccveses 2.65 
Plant Breeding—By Dr. L. H. Bailey 3.40 


Plant Buyers Index............-++++5 8.00 


Plant Geography—Campbell ....... 4.16 
Plant Propagation; Greenhouse and 
Nursery Practice—M. G. Kains. 2.40 
Plant Physiology—B. M. Duggar.... 3.10 
Pomology, Textbook of—Gourley... 2.75 
Practical Plant Propagation—Hottes 2.15 
Practical Tree Repair—Peets....... 2.65 
Principles of Agriculture—Bailey... 2.00 
Principles of Fruit Growing—Bailey 2.65 
Principles of Floriculture........... 3.40 
Principles of Plant Growth—Robbins 2.40 
Principles of Pruning—Kains....... 2.65 
Pruning Manual—By L. H. Bailey... 2.65 
Productive Orcharding—F. C. Sears 3.15 
Putnam’s Garden Hand Book....... 2.00 
Quince Culture—W. W. Meech..... 1.35 
Rock Garden—Construction, Plans. 3.15 
Rose—H. B. Ellwanger............. 1.90 
Rose in America—McFarland...... 3.15 
Roses and Their Culture—Hubbard. 1.40 
Roses for All American Climates— 
Gon. CF, BPs cas cccscee 3.15 
Roses, How To Grow—McFarland.. 2.15 
Roses, How To Grow—Robert Pyle.. 2.10 
Seeding and Planting—J. W. Toumey 4.50 
Shrubs—Rockwell ..............+.:. 1.00 
Small Fruit Culturist—A. S. Fuller.. 1.75 
Soils—By Charles W. Burkett...... 1.90 
Soils—E. W. Hilgard............... 5.15 
Soils—Lyon-Fippin-Buckman ....... 3.40 
Spraying Crops—C. M. Weed....... 1.00 
Spraying, Dusting and Fumigating 
of Plants—A. Freeman Mason... 5.20 
Spraying Manual—Cockerham ..... 1.35 
Standardized Plant Names—Cloth 
$6.15; Thin Paper, Flexible..... 7.65 
Strawberry, The—Samuel Fraser... 1.40 
Strawberry in N. A.—Fletcher...... 1.90 
Strawberry Growing—S. W. Fletcher 2.40 
Successful Fruit Culture— Maynard. 1.90 
Systematic Pomology—Drain....... 2.90 
Systematic Pomology—Hedrick .... 4.20 
Ten Acres Enough—I. P. Roberts.. 1.75 
Water Gardens and Goldfish....... 1.65 
Weather Proverbs, Paradoxes — 
PID ccd chesechiececsecen 1.65 
Wild Flowers—How to Identify.... 3.15 


Wild Fruits, How to Know—Peterson 2.15 

















Horticulture—Stuckey and Mathews 2.00 ert T. Morris......... essecseeee 2.65 Wind and Weather—McdAdie........ 1.40 
NORWAY SPRUCE PEONIES EVERGREENS—ONCE TRANSPLANTED 


Splendid Nursery Grown Transplanted 
Specimens, 5-6, 4-5, 3-4 and 2-3 ft. 


Ask for prices, or come and see the stock. 
For Fall or Spring handling. 


E. H. BURSON, Clifton, N. Y. 


WHOLESALE GROWERS 


PEONIES EXCLUSIVELY 
DESCRIPTIVE, INSTRUCTIVE CATALOG 


HARMEL PEONY COMPANY 
BERLIN, MARYLAND 








CATALPA BUNGEI 


I have a splendid lot. Write for prices. Spe- 
cial prices in carload lots. ~-— on Spirea 
Thun., A. Waterer; Snowballs; Hydrangea P. G.; 
Bechtel F. C.; Desmotium, po Paeonies. Prices 
on application. 


B. MATZEDER NURSERY 


LEAVENWORTH, KANSAS, R. 2 





PEACH SEED 
Tennessee Naturals, new crop. Also general line 
EVERGREENS, ORNAMENTALS, 
ROSES, PEACH and APPLE Trees 


Southern Nursery & Landscape Co. 








NURSERY TOOLS 
Leonard Full-strapped Spades 
Lead in Every Nursery Section. 


Write for 64-page Wholesale Catalog 
illustrating over 300 Hand Tools. 


A. M. LEONARD & SON 





PEONY PLANTS 


eye from young stock 

Batned, 96 pan 100s 900 bar 1000. Named kinds, 

$7 up per 100; $60 up per 1000. Festiva Max- 

ima, $12 per 100; $100 per 1000. Named Iris, 

2ic up; Mixed,” $10 per 1000. Ornamental 
wi Write to 














PIQUA, OHIO UX, R. R. 7, Topeka, Kans. 
T H I S S P A C E —_GRATE a ; ay ey 
$2.50 Per Month Usde Yew Cumberland ‘BR; Cuthbert, King, St. “St. Regi 


58 Cents Per Week 
Less Tham Yearly: $2.80 Per Month 








R., and Eldorado B. B., root Satie end 
plants. 


ESSIG NURSERY 
BRIDGMAN, MICHIGAN 








list for fall shipment. 


Many other varieties and sizes 


LUDVIG MOSBEK 
Ferndale Nursery, 


We need a few thousand dollars this fall 
and will quote special prices on your want 


Norway Spruce, 8-10”......... $50 per 1000 
Black Hill Spruce, 8-10”...... $80 per 1000 
Black Hill Spruce, 6-8”....... per 1000 
Mughus Pine, 4 yr. trans...... $50 per 1000 
Scotch Pine, 4 yr. trans., 8-10” .850 per 1000 
Am, Arbor Vitae, 8-10”....... $70 per 1000 


Askov, Minn. 








ULMUS PUMILA 


SIBERIAN ELM (D. Asiatic Elm) 


Seedlings and Shade Trees 


HOME NURSERY COMPANY 


RICHLAND, WASH. 


Ask for Illustrated Circular and Price List. 
Can use some nursery stock in exchange. 








PRESERVE YOUR FILES 

If you have not been in the habit of 
preserving in consecutive order your 
copies of the American Nurseryman, 
permit us to suggest the advisability 
of doing so, commencing with the 
January issue this year. Such a file 
of a Trade Journal of this character 
will often prove invaluable for refer- 
ence. 
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The .. 


Bridgeport Nursery 


Established 1875 
Carload lots for Fall 1928 


CHERRY PEACH APPLE 
CATALPA BUNGEI 


one and two year heads 
SHADE TREES 


and a general line of 


SHRUBS EVERGREENS 
PERENNIALS ROSES ETC. 


C. M. HOBBS & SONS 


BRIDGEPORT, INDIANA 
Largest Nursery in Indiana 











FALL COUNTS 


See our 


SEPT. BULLETIN 


Buy while you can get what you want and before 
prices on many items jump. 


We offer you in Quantity 


SHRUBS—ROSES—VINES 
ORNAMENTAL AND EVERGREEN TREES 
PERENNIALS—FRUIT TREES 
HEDGE PLANTS 

SEEDLINGS—FRENCH AND AMERICAN 
ORNAMENTAL PLANTING STOCK 
IMPORTED ROSE STOCKS 
ROSA MULTIFLORA JAPONICA SEEDLINGS 
BARBERRY THUNBERGI SEEDLINGS 
ETC. 


Let us quote on your want list. 


C. R. Burr & Company, Inc. 
MANCHESTER, CONNECTICUT 
We do not Sell at Wholesale to Retail Buyers 


If you are not on our mailing list advise us please. 











Fall, 1928, Surplus To The Trade 


KELSEY-HIGHLANDS NURSERY 
(Nursery at East Boxford, Massachusetts) 
SALEM, MASSACHUSETTS 


Nurserymen should not fail to examine this list carefully. The stock 
is all grown in our best manner with plenty of room, which means good 
tops and a fine root system. It is “Hardy New England Grown, Best 
by Test.” 

This is a list of stock which we consider as “Surplus” and so prices 
have been made at bottom figures. (We have. a full line of the 
finest Conifers ever offered in Lining Out and Specimen Stock and our 
full I'st will go out later. We will gladly quote Nurserymen seeking 
standard grades and sizes for immediate or Spring Trade.) We reserve 
the right to withdraw items and prices given in this list at any time. 

Shipments can be made from now through to December, or will be 
reserved for early Spring shipments. 

Stock packed and delivered f. o. b. cars. A further saving may be 
made by sending cash with order and deducting 5 per cent. 
ARCTOSTAPHYLOS UVAURSI, Bearberry 100 1000 

7,000, 3-6 in. from 24 in. pots........... ..$ 20.00 $ 180.00 
Bearberry is the best hardy Evergreen prostrate 
ground cover known. Thrives in any soil. 
CALLUNA a Scotch Heather 


6 in. seememmemees RP a Pe a 25.00 
CALLUNA’ VULGARIS AUREA 
i 2, i «4s ccweenesseees 25.00 
CHAMAECYPARIS OBTUSA, Hinoki Cypress 
—_ Sys ¢°3 OU eee 3.00 20.00 
8,000, 3-6 in. 3 yr. Seedlings .............:+% 4.00 30.00 
CHAMAECYPARIS —_—a | RRS Retinospora 
2-3 ft. Extra fine, BAB. ..........+5. 120.00 
JUNIPERUS COMMUNIS DEPRESSA, Prostrate 
Juniper 
oe > : S. Thrice transplanted .......... 120.00 
Thrice transplanted........... 180.00 


JUNIPERUS VIRGINIANA, Redcedar 
25.00 


10,000, 1-3 in., 2 yr. Seedlings Se ee 3.00 

4,000, 3-6 in., 3 yr. Seedlings .............. 4.00 35.00 

3,000, 6-9 in. Transplanted .......:........ 15.00 130.00 

2,000, 2-23 ft. Thrice transplanted B&B...... 120.00 900.00 
PICEA KOYAMAI, Koyamai Spruce 

3,000, 3-6 in. 2 yr. Seedlings ............... 6.00 45.00 


-— — Spruce is rare-and is one of the finest 
pecies known. 
PICEA | PUNGENS, Green Colorado Spruce 
15,000, 1-3 in. 2 yr. Seedlings. .............+:. 3.00 
6,000, 3-6 in. 2 yr. Seedlings. ............... 4.00 30.00 
These run an unusual Percentage of the blue form 
PIERIS FLORIBUNDA, Mountain Andromeda 


Se Ghee Bn GEES 5 cocsavecsackvecacnda 45.00 400.00 
ve. YS ee eee 60.00 500.00 
Our Pier's are largely with buds and are suitable 
for immediate sales. 
PICEA EXCELSA, Norway Spruce 
10,000, 1-3 in. 1 & 2 yr. Seedlings............ 1.75 10.00 
15,000, 3-6 in. 1 yr. Seedlings ............... 2.50 15.00 
4,000, 6-12 in. 3 & 4 yr. Seedlings........... 5.00 30.00 
5,000, 12-18 in. Transplanted ............. 16.00 150.00 
1,000, 18-24 in. Twice transplanted, B&B... . 90.00 700.00 
300, 2-3 ft. Twice transplanted .......... 130.00 
Our Norway Spruce are of the best type and it is 
wonderfully fine stock. 
PINUS DENSIFLORA, Japanese Red Pine 
i 6-12 in. 2 yr.:Seedlings .............. 3.00 20.00 
2,000, 12-15 in. 2 yr. Seedlings ............. 4.00 30.00 
PINUS JEFFREYI, Jeffrey Pine 
200, 2-24 ft. Twice transplanted, B&aB...... 150.00 
PINUS MONTANA, Swiss Mountain Pine 
6,000, 3-6 in. 3 yr. Seedlings ............... 3.00 20.00 
*. — 6-8 im. 3 yr. Goodlings ..... 22s ccccees 4.00 30.00 
es Oe, DIE cE caecensceteds 5.50 45.00 
PINUS’ MONTANA MUGHUS, Mugho Pine 
35,000, 3-6 in. 3 yr. Seedlings ............... 4.00 30.00 
20,000, 6-9 in. 3 yr. Seedlings .............. 5.00 40.00 
10,000, 3-6 in. Transplanted ................ 7.00 60.00 
12,000, 6-9 in. Transplanted ................ 12.50 110.00 
4,000, 6-9 in. Twice transplanted ........... 20.00 180.00 
8,000, 9-12 in. Twice transplanted, B&B. 65.00 500.00 
1,500, 12-15 in. Twice transplanted. B&B. 130.00 1,000.00 
Our Mugho Pines are an exceptional lot. Low, 
compact type and good color. This is a great op- 
portunity to stock up with the best grown 
material obtainable. 
PINUS NIGRA, Austrian Pine 
40,000, 6-9 in. 2 yr. Seedlings ............... 2.00 15.00 
6,000, 9-12 in. 3 yr. Seedlings .............. 3.00 20.00 
15,000, 12-18 in. 3 & 4 yr. Seedlings ......... 4.50 35.00 
1,000, 9-12 in. Transplanted ............... 10.00 90.00 
6,000, 12-18 in. Transplanted .............. 30.00 250.00 
2,000, 18-24 in. Transplanted, B&B ......... 100.00 900.00 
500, 2-24 ft. Twice transplanted, B&B...... 160.00 
Austrian Pine is the best all-round species for 
exposed situations. It is free from diseases and 
is unexcelled for sea-shore planting. 
PINUS PONDEROSA, Western Yellow Pine 
6,000, 3-6 in. 2 yr. Seedlings .............. 3.00 20.00 
oan bw te MT Gcdvectceoveteéeeebacéa 160.00 
Hh s cs teid dee kWkee ada’ 250.00 
PINUS RESINOSA, "Red Pine 
3,700, 12-18 in. Transplanted .............. 30.00 240.00 
1,000, 2-24 ft. Twice transplanted, B&aB...... 100.00 900.00 
Red Pine is scarce. Orders should be placed 
quickly. 
PINUS SYLVESTRIS, Scotch Pine 
— ee Ws SD eee ce cosseveccs 2.00 10.00 
2-3 ft. Twice transplanted, B&B ...... 80.00 700.00 
PSEUDOTSUGA DOUGLASI, Douglas fir 
3,000, 9-12 in. Transplanted ............... 19.00 175.00 
pee | Pa 2 in. Twice transplanted, B&B. 60.00 
tt ~ ¢ictetsnnkheteeneeséoee 150.00 
THUJA’ OCCIDENTALIS, American Arborvitae 
8,000, 2-4 in. 2 yr. Seedlings .............4.. 12.06 
15,000, 3-6 in. 2 yr. Seedlings ............... 25.00 
2,000, 12-18 in. Twice transplanted, B&B..... 50.00 400.00 
2,000,18-24 in. Twice Ce B&aB..... 100.00 900.00 
Ss See a EE 6.540 00 skebeadaqenndeess 150.00 1,350.00 
RAs Ue Es TD 4 od once bade eeesdoceseat 200.00 1,800.00 


Nurserymen will find it pays to visit our Kelsey-Highlands Nursery 
and see how we grow this fine Nursery stock. 


HARLAN P. KELSEY 
SALEM, MASSACHUSETTS 
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Juniperus sabina (Savin Juniper) 








Hrs EVERGREENS 





Thuya occidentalis pyramidalis 
(Hill’s Pyramidal Arborvitae) 





Juniperus pfitzeriana 
(Pfitzer Juniper) 





















These items selected from our new Fall Catalog just 


printed. Be sure to send for a copy. 


It is filled with 


good items in a wide range of sizes at prices you have 


been waiting for. 


Thuya occidentalis pyramidalis (Pyramidal Arborvitae) 
10 


10-12 inch xx 


1- i feet 
13-2 

13- 2 “ 
2-24 “ 
y= 24 “ 
2- 23 “ee 
24- 3 “ec 
ae 34 ae 
34- 4 “ 
4- 44 “e 





Pinus mughus (Hill’s Mugho Pine) 


Twice Transplanted 


“cc 


— ie, Cll eae aewtnte ave 
Xx 2 Ts - -igatita amma thaations 
xx ” 7 be wabenel B&B 
xx " -  Wesmiteee B&B 
xx “ te saa B&B 
XXX Three Times Transplanted. . B&B 
Xxx .. B&B 
a -* “e ‘ .. B&B 
mx * r xy .. B&B 
3" = .. B&B 


Juniperus chinensis pfitzeriana (Pfitzer Juniper) 
4-6 inch x Once Transplanted ............ 
8-10 “ xx Twice Transplanted ............ 
10-12 “ xx F mS |. gaat Radia 
ia °° = 12 mow etcen B&B 
1-14 feet xx 3 a ane B&B 
_ 14-2 xx os ae B&B 
» 14-2 “ xxx Three Times Transplanted. .B&B 
2-24 “ xxx “ .. B&B 
23-3 * 2 ” 7 * . . B&B 
3-34 “ xxx 5 a 4 .. B&B 
34-4 a ™ “ 2 .. B&B 

Juniperus sabina (Savin Juniper) 

6-8 inch xx Twi ice Transplanted rakebeeadens 
ae Ul 1 wer tesensons 
if “ =x * ~ 9 Wendegeaseas 
10-12 “ xx 2 7 ec. cesar B&B 
1-14 feet xx “ 2) | Neademes B&B 
1-14 “ xxx Three Times Transplanted. . B&B 
| ee Le .. B&B 
XXX ” : = .. B&B 


4-6 inch xx Twice Transplanted cesenseenses 
6-8 xx mM ME hea dee cekses 
8-10 “ xx « Mn To 
as oe Os ewewaee B&B 
a. ae © sp cee B&B 
1-14 feet xxx Three Times Transplanted.. B&B 


Each x indicates one transplanting. B&B signifies balled and burlapped 


00 1000 
stunt $ 15.00 $ 140.00 
éuade 40.00 375.00 
rheoge 50.00 475.00 
$ 8.50 75.00 700.00 
Webers 75.00 700.00 
13.50 125.00 1,150.00 
SS ol. 2s 
ae. Cee — aeeews 
| ee eee 
ae tries 8 =—s ewe 
ee acces ‘adeucd 
10 100 1000 
$14.00 $ 130.00 
25.00 240.00 
ee 30.00 290.00 
$ 9.00 (| Ae 
12.50 10000 ...... 
Se’: Bere 
ye | ee 
32.50 HOO ...... 
40.00 350.00. ...... 
45.00 40000 ...... 
55.00 500.00 ...... 
10 100 1000 
.. $15.00 $ 140.00 
eaves 30.00 275.00 
Saeie 40.00 375.00 
$ 8.50 Baer ree 
10.00 .. srr ree 
>. wee) eee 
15.00 140.00 ...... 


10 100 
sewer $ 11.00 
see 14.00 
wen len 37.50 

7.00 60.00 
10.00 80.00 
15.00 140.00 


We allow 3% Discount and Box Free When Cash Accompanies Order 


D. Hitt Nursery Co. 


EVERGREEN SPECIALISTS ~ LARGEST GROWERS IN AMERICA 


DUNDEE ILL. 


Box. 402. | - 
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